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with the Journal on “what he hath wrought” in bringing talk and pols
together.

Talk shows are just one of the “new media” technologies actively
employed by this White House, as the Center’s technology manager,
Mark A. Thalhimer, reports in “Adventures in ‘Ideaspace—The
Electronic Age Comes to 1600 Pennsylvania Ave.,” an essay based on
interviews with administration staff who manage the president’s new
media facilities.

Then Robert MacNeil, executive editor of PBS’s “MacNeil/
Lehrer NewsHour” and a member of the Center’s National Advisory
Committee, reflects on how television threatens to create instant presi-
dential decision making as he examines “The Flickering Images That
May Drive Presidents.” From there, author, journalist and political
scientist Michael Nelson of Rhodes College in Memphis, Tenn., takes
on the question of whether anything really is different with this
administration’s president-press relationship in an essay called “Why
the Press Exalts Presidential Power.” But does it? Eight members of the
White House press corps, who gathered at Washington’s venerable
Willard Hotel for a conversation with the Journal’s editors, seem hard-
ly to exalt Bill Clinton in “Stranded Outside the Inner Sanctum—A
Conversation with the White House Press Corps.”

Johanna Neuman, USA Today's former White House correspon-
dent and a 1993-94 Center fellow, concludes this section with a
lighter look at White House coverage in “The Press and Presidential
Pets, Children and Embarrassing Relatives.”

This issue’s book review essay is provided by political scientist
Michael X. Delli Carpini of Barnard College, who offers an overview
of some key works in the area of president-press relations while con-
tributing his own insights into the relationship between the media
and the leader of a democracy in “Ciritical Symbiosis—Three Themes
on President-Press Relations.”

IKE MANY OF THE TOPICS examined in the
Media Studies Journal, that of “The Presidency in the New Media
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Age” is a moving target whose characteristics are evolving as quickly
as the media technologies themselves. As essayist Nelson observes,
there are few relationships so changeable as that between the press
and the president; this volatility has never been so great as in the cur-
rent administration, due in part to the style of this particular presi-
dent and his policy agenda, but also because of the high octane added
to the mix by the new media that helped Bill Clinton gain the office
in the first place. It seems unlikely that presidents and other political
figures, having discovered the new media roadways around an incon-
veniently critical press, will pull back from traveling them, or that the
impact of these new technologies on the governing process won't
continue to expand. President Clinton told TV and radio news direc-
tors that he could afford to “stiff” them “because Larry King liberat-
ed me by giving me to the American people directly.” The quality of
that “liberation”—to the American people, at least—remains to be
seen, even if King himself asserts that the public will be better served.
The benefits to presidents are self-evident. For the traditional news
media, the task is to redefine once again the way they do their jobs in
the context of a brave new electronic world.

—THE EDITORS
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