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At the same time, the women's movement in all its aspects has 
gained strength as a force for societal change. Issues such as women's 
economic empowerment, sexual harassment, domestic violence and 
reproductive rights gained clarity and momentum as the media car
ried them nationally and globally. 

As the messenger for news of women's growing activism and 
economic clout, media organizations could hardly ignore the implica
tions for themselves as consumer-driven businesses. And women had 
begun to gain footholds inside the industry, working up through the 
ranks of communications-related fields. 

The ultimate result: Media hungry for new audiences have 
expanded the number of women on the air, in print and eventually, 
in the boardroom. Women of color, too, have benefited from a grow
ing emphasis of racial diversity and the value of minority consumers 
to advertisers. 

Public broadcasting was in most respects ahead of the curve, 
since Our commitment to sexual, racial and 'cultural diversity is not 
driven by bottom-line considerations, but by our 25-year-old charter 
as a service to the American public. And although public television, 
like its commercial counterparts, still has too few women and 
minorities in key positions, progress in recent years has been tangible. 
. Women are among public television's top reporters, producers and 
tndependent filmmakers; women, African Americans, Hispanics and 
others are taking positions and beginning to break boardroom barriers 
at. the station level. And a steady stream of public television program-
DUng . Contlnues to focus on the perspectives and concerns of women . 
. d This same energy and commitment must be applied industry

�~� �e�~� but I would argue that improvements in hiring are just a start. 

al
edia organizations must make an institutional commitment to the 

v Ue of d· . . Am. IVerslty, not as a numbers game-a woman here, an AsIan 

t al
encan there-but across the entire spectrum of thought and cul-

Ur e . xpenence. 

and �I�T�h�~�r�e� is no monolithic women's voice, Hispanic voice, or gay 
and es.blan voice. The combined perspectives of our backgrounds 
illl �p�h�~�o�s�o�p�h�i�e�s� weave an intellectual tapestry of elegant complexity, 

POSSIble to represent through token hiring gestures. 
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Diversity needn't wait until more women and minorities get 
the top-nor does their arrival guarantee that diversity will 
achieved. The challenge of the next decade will be to institution . 
diversity by moving it beyond a political necessity to a societal value. 

Jennifer Lawson is executive vice president, national programming and promotion services. 
for the Public Broadcasting Service. 

S TEVEN GORELICK 

It is in moments of what British sociologist Stanley Cohen calls 
"moral panics," when a flood of public attention is finally showered 
on a serious social issue and politicians rush to activate the machinery 
of social control, that many of us are tempted to suspend normal 
standards of fairness and objectivity. People like myself, for instance, 
who believe sexual harassment to be epidemic and systemic, are all 
too likely to excuse violations of civil liberties as a necessary evil. 
Reporters are too easily tempted to jump on the bandwagon and nail 
someone like Randy Daniels, who stepped down as New York Mayor 
David Dinkins' deputy mayor-designate, after being accused loudly 
in the press of sexual harassment of a former co-worker. 

I neither defend Daniels nor claim any special information 
about his guilt or innocence. He may, in fact, be guilty as charged. 
On the other hand, he may be the victim of a false accusation. What
ever the truth, the important point is that media consumers, with the 
press in the grip of these "moral panics," never have even a fighting 
chance to know the truth. 

In this regard, I can't resist sharing the comments of a city editor 
of a major metropolitan daily I interviewed recently on another social 
pioblem. The editor very aptly described the sense of being lost and 
confused during these "panics." "In some ways it was incredibly 
exhilarating," he said. "It's like a hurricane. Except hurricanes are 
amoral. They aren't embedded with social forces, larger questions, or 
moral and ethical questions. They come, they hit, they cause damage· 
You aren't left with any ~asting questions except: Were we well 
enough prepared for it? 
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"But these kinds of stories leave you completely awash in an ethi
cal and moral sense. Some of the bonds that existed before no longer 
exist. Things that you thought you could trust no longer adhere.» 

It's hard to restrain ourselves when, as advocates champing at 
the bit to raise public awareness of a problem about which we care 
deeply, we find that a sensational case has suddenly exploded into 
public attention. Yet, giving in to the feeding frenzy and nailing a 
culprit accused of the unspeakabl{! before the facts are in does not 
necessarily lead to a public better informed about serious social prob
lems such as sexual harassment or child abuse. In the collision 
between public outrage and civil rights, there is much heat, but rarely 
much light. 

Steven Gorelick. special assistant to the president of the City University of New York Gradu
ate Center, is researching media coverage of child sexual abuse cases. 


