








"% Five-year average retail beef prices as reported by the Bureau of Labor Statistics were $3.28/1b. for their choice

price series and $2.95/1b. for their all-fresh price series (see
http://www.ers.usda.gov/briefing/FoodPriceSpreads/meatpricespreads/).

'® Shogren et al. (1999) actually report frequencies on the percentage of respondents willing to pay discounts, the
same or more for an irradiated chicken product. This does not allow for a direct statistical comparison on WTP for
individual consumers, but the implication in Shogren et al. (1999) is that for premiums, that little difference exists in

WTP for experimental auctions, retail observations, and surveys.
"Though difficult to measure, the added value of such efficiency improvements only increases the opportunity for

producers to profitably exploit traceable systems.
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