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Propensity to Sell Outside the Local Area

The new dollars a manufacturing firm brings into a local economy
from outside of the area depends on 1) its total sales volume and 2)
the percent of sales made outside of the local area. Other things being
equal, the larger the percent of sales made outside of the local economy,
the more new dollars (purchasing power) it provides the local economy.

Average sales per firm included in the study were $3.9 million in
1973 (Table 7). Of these sales, 11.3 percent were in the counties where
the firms were located, 18.1 percent in other counties of the state, and
70.6 percent out of state.

Total sales and the propensity to sell outside the local area varied
substantially by type of manufacturing firm. Food manufacturing firms
were the largest in terms of sales, $16.9 million per firm compared with
less than $4.0 million for other types of firms.

The propensity to sell out of state was high for all groups except
printing and putlishing firms and rock, sand, and gravel businesses.

OQut of state sales were extremely high for textile and machinery firms,
95.8 and 93.0 percent, respectively. Next were "other" firms with 88.1
percent and chemical and petroleum firms with 86.1 percent. Out of state
sales amounted to 77.3 percent of sales for wood manufacturing firms, 73.1
percent for food firms, and 72.8 for transportation firms. Only printing
and publishing and rock, sand and gravel businesses sold less than half
of their sales out of state.

Printing and publishing firms made about 55 percent of their sales

within the local area where they were located and were the only
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Table 7. Average sales per firm and percent of sales made locally in state, and
out of state, by type of firm, 83 manufacturing firms, rural Utah, 1973.

: Average sales Sales distribution
Tipe oF Tiem per firm Local Other in state Out of state
Thousand dollars  ------emeuem- Percent----==--=--nou---

Food 16,905 11.6 15.3 73.1
Textile 1,296 .8 3.4 95.8
Wood 1,477 3.6 19.1 77.3
Rock, sand,
gravel 2,904 25.9 42.3 31.7
Printing,
publishing 387 54.6 22.8 22.6
Transportation
equipnent 3,487 1.2 26.0 72.8
Machinery 2,228 1.9 5.1 93.0
Chemicals, petroleum 2,856 .2 13.7 86.1
Other 1,033 Fad 4.2 88.1

A1l firms 3,936 11.3 18.1 70.6

Note: Differences in sales among the nine manufacturing groups were
significant at the .001 level of confidence Differences in percent of
sales locally were significant at the .05 level, in state at the
.10 level, and out of state at the .001 Tevel.
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manufacturing group selling a majority locally. Rock, sand and gravel
firms sold 25.9 percent locally, food firms, 11.6 percent, and "other"

firms, 7.7 percent. For all other groups, local sales were less than 5

percent of total sales.




