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SUMMARY
The Growers! Market Company in Salt Lake City was estabe

lished in i%s present form in 1919. It developed out of the
a@aﬁ of growers and produse dealers and has served an impore
tant funetion in providing & market place where buyers and \
sellers of frults and vegetables can be brought together in §
an orderly fashion to transast business.
Puring the four months period of this study it was esti~
mated that over 10,000 tomns of fresh fruits and vegetables
valued at about $960,000 were sold over the market platforms.
This represents over 25 per cent of the requirements of fruits
and vegetables for the population of Salt Lake City for one
Yours
The principal production aveas are close to the market,
mogst of the produce coming from within a 20 mile radius,
Growers in Balt Lake and Davis ecountles account for 85 per
gent of the produce sold on the platforms. About 35 per cent
of the produgtion of fresh fruits and vegetables of these
two counties are sold through the Growers'! Market outlet.
Volume of produge by weight on the market increased almost
week by week from June sixth on through most of Zeptember which
was the high month, Mondays and Thursdays were the most ime
portant market days by weight and value. On these days the
largest number and the heavliest loads were delivered, These
were the days on which truckers 41d their buying on the market.



fhﬁ average load for the season was a little less than
one and one~half tons and was valued st around $130. The
loadg 1n June were the lightest in'wwight,:abnut 1700 pounds,
but brought the highest valus of the season for any month
which w&a»ﬁhﬁuk $148, September loads averaged 3,200 pounds
worth §127. ?ﬁhﬁ larger loads by welght took longer to sell
but thn'paﬂﬁas sold per hour increased four to ten times in
favor of theilaxger'aver the smaller loads. Selling time
for the more, valusble loads d1d not increase as it did for
inerease by-%@ighﬁ. The value of produce sold per hour was.
about seven times as high for the most valuable 1oéﬁs~as'rbrA-
tha cheapest loads. There appeared to be some relationship
between the distance traveled and load size. The heavier and
more ﬁa&uabla loads w@ralbﬁaught the greater distances to
market,

Market costs incurred by the growers in using the market
platforms amounted to aslightly over §200 per grower for the
season. Oeost of Lransportation and containers averaged about
$380 per grower for the seasons Containers were a very large
iten of the cost of marketing. PFor farmers it was about 42
per cent of the totsl cost, including grower market cost,
transportation and containers., It was a much higher percentage
for farmer-commission-men amounting to 69 per cent, Since the
price of containers is a fairly fixed cost, a larger percentage
of the selling price for low quality produce would be for

containers,
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ena~t£&rd of the producte sold on the platforms was purw
chased by wholesalers, one-fourth by truckers, & little less
than anaﬁféfth by c¢hain stores and the balance by city re-
tallers, peddlers, platform retailers and consumers, Daily
rantera,va$.a type of seller, sold mostly to wholesalers and
trugckers. ~Farmers sold largely to wholesalers and farmere
commission=men sold the largest percentage of thelr produce
%o the chain stores and lesser percentages to wholesalers and
truckers, Wholesalers redistributed about twowthirds of the
produce they bought to independent retailers in the elty and.
about 15 per cent to truckers, It is estimated that about
6% per cent of the produce sold on the platform remained for
sonsumption in the eity.

With relatively uniform consumption demands made by a
fairly fixed population for the short period of time of this
study, the principal price determining factor for local pro=
duce was the volume of produce offered for sale, This was
influenced by the weather and In-shipments of produce from
other states before and during the season for Utah produce.

The number of growers utilizing the platforms has de
ereased from about 250 to about 68 during the past 10 years.
Part of this difference 1s accounted for by consolidation of
loads. The number of buyers has decreaszed alse. The operations
of truckers and whelesalaers on the other hand has increased.
Improvements in transportation, higher costs and searcity of
labor, along with changes in the wholesaling system, (all of
whieh have been intensified by war conditions), have been the



major causes of these changes.

The major criticism of grower activities, by wholesalers
and the writer, is the poor quality, grading and packaging of
the produce they bring to market, Another major eriticism
of the market, offered by wholesalers and growers alike ig
the company practlice of allowing growers who are selling
largely to wholesalers and market retailers to operate side
by side.



STUDY OF PRODUCER MARKETING OF FRUITS ARD VEGETABLES
OF THE GROWERS! MARKET IN SALT LAKE CITY, UTAH

INTRODUCTION

The Growers' Market Company in Salt Lake City is a frult
and vegetable marketing and distridution point serving Salt
Lake City and the adjagent intermountain area, In the four
months from June 1 to September 30, 1949, Utah farmers marketed
over 10,000 tons of fruits and vegetablea valued at about
$960,000 through the market platform on this merket., This is
important; not only to the producer but te the consumer, for
it supplies over 25 per cent of the frult and vegetables re~
quirement for a city of 190,000 population )/ for ome year.

Harketing ccouples an important position in modern life.
Measured in terms of the consumer's dollar spent for food dure
ing June, July; August and September 1949, marketing processes
take about 53 cents of the retall dollar. 2/ Marketing actiwe
itles are varied and mumerous and it 1s impossible to study in
detall more than a small portion of these diverse sctiviiies
at one time, The segment of marketing chosen for this thesis
is the ﬁasariphimn and analysis of the marketing activities
of fruit and vegetable growers on the platforms of the Orowvers'
Market Company in Salt Lake City.

YV éggggr from S8alt Lake Gity Chamber of Commerce, January 16,
’ Bureau of Agricultural Economlcs

3 Pe 2
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OBJECTIVES OF THE STURY |

The objectives of this study avet (1) to present a de-
seription and analysis of grower mavketing astivities on the
Salt Lake Growers’ Harkat; (2) ko praviéa a more Qcmplﬁﬁﬁ de
aanipﬁian and unﬂurutanﬁing of tha preaeaaea, prinaiplnag amﬁ
tranﬁs af the marketing et'rruita ané vwgatab&aﬁ in this &ws&,
and (3) to ﬁltimataly 1nﬁ£#ssé the farm znc@ﬁt of pradu@awaﬁ‘
xhaaa :a«ﬁu whan nore aamplotaly undarataedg zhaulﬂ aid the
im@ravnmmnﬁ at tha marketing system and alsa'servw as a baa&s
tar futura ma&kwting rusaarch‘ |

- BGOFE
The materlial in this thesis deals spesifically with two
prineipal congiderations: (1} the activities of the grﬁwwfa
who operate over the platforms of the Growers' Market Companys
(2) a few of the conditions and prastices connssted with the
marketing of frults and vegetables which affect these growers,
A short history and a description of the faeilitiesz and funow

- tions of the market company is presented as background material

to give more complete understanding of the operation of the
market, Appsrent trends in the marketing prosess and possidle
reasons for them are pointed out,

It is outside the seope of this study to deal with detalled
activities of marketing agencies other than the growers theme
selves such as wholesalers, trnakmta,,kramaﬁﬁrt&tiaﬁ agencies
or other buyers, Their aatiyities:ap& the trend of these
activities will be discussed only incidentally and then aﬁly
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as they directly affest the inﬁgraats and the marketing aativ»
ities of the growers, Likewise, the activities of those stall
renters who retail to consumers on thaimarkat pla&furﬁ; are not
disaunuadaranalyzad.injanyéatail; Their place and funetiom
is manﬁienad mnly'iﬁaiﬂanﬁallf; ' | |

Aecording to the rules of the market out of state products
are not sold on the plaﬁfowma wn&, th@rafara, théy are gntaw
matically excluded from this study, | |

| ﬁﬁ—aﬁﬁaﬁp%‘is nade to follow fruit and %agataﬁ&a distri-

bution to the consumer. The study is limited o the point where
- 4% 1g Imown to whish grﬁupu‘ur'baéérs the gréﬁar has sold his
preauoa, wiﬁh the exseption that some snalysis is made of the
>aer ecant of prn&nee remaining for consumption in Salt Lake City.

In axeluﬂing these things 1t is recognized that the asotive
ities of all execluded groups are of upmost and vital lmportance
to the grower and to others in marketing, but time, space, and
the necessity of taking but a small segment of the field at
one time necessitates these limitations,

IMPORTANCE OF PROBLEM AND JUSTIFICATION
It has already been stated ﬁhut‘ﬁ&rkstins‘and distribution
is important in our scheme of living. It should be added that
the problems in the field appear to be without limit and we find
~ many of them baffling and not well understood, Often crops are
not harvested because of inadequate price, while other people
within transportation distances #ké in dire need of this‘saﬁn_

produce.



One of Utah's problems in the area bordering the VWest
Wasateh front particularly arpund Salt Lake City i1e the small
size of farm with accompanying need for intensification and
need for inaretsing farm income on these farms, The following
table points out the small gize of farms in terms of acres
hﬁrvested. It ghould be noted that by far the largest
proportion of the farms harvested less than ten acres of erops,
and this group accounts for one~third to oneshalf of the farms
listed for the countiez In the table.

Tabls 1. Number of farms harvesting certain acreages

of erops in the State of Ubah and in Davis%,

8alt Lake, Utah, and Waber Counties in 194
excluding larger acreages. 1}/

R KSR A2

54956 483 1,486 1,439 695
3,220 233 43% 589 309
All others 14,731 625 772 14515 837

Total 23,907 1,31 2,692 3,53 1,80

Buch small sized farms make it necessary for farmers %o
produce intensively and attempt to get the largeszt possibie
ghare they can of the consumers' dollar, Thig would be possible
if the farmers performed some af the marketing functions ordi-
narily turned over %o marketing sgencies, and were able to take

sone advantage of the egonomies that might be made in the

3/70,8. Gensus of Agriculture, Vol, L part ii, Utah and Nevada,
1945, pps 18, 19, 21, 23 County Table I.



improvement of the narketing eysten, Use of the growers' hsariet
allows them 4o perforn gome of mw mmmm@ funotions.

REVIEW 0P LITHRATURE |

~ one study of the market vas made by Reynolds I. Nowsll
in 1927, entitled, "A Study of the Salt lLake Growers® Narket
Gompany®, In 1% s a deseription of the organisation of the
compeny, the pesds whioh gave vise %o 1%, and a histary of the
ﬁmm‘w “ghat had osgurred in its r‘wmimﬁm up %o 1937, Host
of his study was & desoription of the arganization and w%#
of the Growers' Market Company with only a briel desoription
of farmers activitios on the market platform. )/ C

A bosidet written by Bess Longhurst fmow, a formsr employee
of the Growers' Market Company, was published Apeil 20, 193,
It is entitled *The Grovers' Harket Company” and gives the hise

tory, organimation, and functions of the market up to that time, 3/
Ve B, Hieholson, in his Beglonal studies of Vestern New

Yok markets whieh irelude Buffalo, Syracuse, ‘enands, and Roe

chester, provided an example of analysis and prodedure which has

been helpful in guiding this study, Dr, Ficholson generously

provided schedules used in his New York study from whioh suge

gm%imm mﬁ tsm in MM mmmu for the Su‘m Lake nﬁm!m ¥

‘Efm*k amw 'Qéuaaﬁ w :
- York, A.Bs W30, th



METHODOLOGY

Four separate stﬁgs were used in obtaining the data used
in this study., The first was the securing of a sample of the
volume which passed over the market platforms of the Growers®
Market, 8ince there are no gates or other practical means of
chaaking the loads in and out, it was necessary to count the
loads and meke check lists of their contents on selected days
throughout the season. The market was not so large nor the
study 20 long that this could not be done quite sasily. The
loads were counted two consecutive days of each week for sevenw
teen weeks, beginning June 6, 1949, and finishing with the
woel ending Ogtober 1, Monday and Tuesday, then Wednesday and
Thursday, and finally Friday and Saturday were used in that
order one week after snother. During these days at the market
notes vere mede of the quality, packsging, selling operations,
buyers, and other items of interest to the siudy. Priees,
except for Baturdays, were collected by the markebtemaster for
newspaper publication, and these prices were used in the study.
Saturday prices were not collected because no trading took
place for the general public on Saturday evenihg or Sunday,
whioh 1s the time the quotations would normally appear in the
newsgpapers. The Saturday prices on commoditles were collected
by the persons counting the loads, In the event & price necesw
sary to the study was missed, the average of the preceding and
following days prices were used if these appeared to be reason
able, On some minor commedities & price had to be assumed,
Topped beets and topped turnips had a price estimated for the



season, Other erops with estimates for part of the season ware
beet greens, mustard greens, swiss chard, 411l and leek. The
assumptions for these prices have been checked with a wholew
sale produce company and twe grocery stores. With the except-
ion of gwiss chard the total value of the produce of the above
listed erops for the season would not exceed $400,00, Swiss
c¢hard would have a seagon value of about $500,00. Where crops
had price by varisty and the varlety was not shown on the record,
sn sverage price for that commodity for that day was used.

The produce accounted for on these days nmay be slightly
less than 100 per cent of the total volume of esch day begsuse
of loads which may have come in later and lcads or parts of
leads which may have been missed. The error, however, has been
considered slight enough to disregard and the universe ia cone
sidered to be covered on these days,

A second method of colleaction of data wasz a survey of
growerz who were operating on the market platform. This schedule
used obtained data on the crops grown, size of loads, value of
loads, distances traveled, value of produce sold on the market,
and estimates of the percentage sold to various kinds of buyers,
and other dats pertinent to the study. These were put on
punch cards and the major part of the mechanics of analysis
was accomplished on the International Business Machines., After
analysis of data it was determined that a much larger sauple
had been taken than was expeoted of the regular market operators
ascounting for eabout 75 per ecent of the universe for that group
of operators. This was desirable since these regular market



attenders waere the ones in which the most interest was placed.

4 larger sample than was obtained was desired of the growers who
rented by the day on the market and were therefore, present .
irregularly, but it could not be obtained at the time the survey
was made. This group of dally renters iz important to the
market sinee they account for approximately one-half the produce
s0ld on the market platform, It is estimated thak about &

par cent of the universe of this group is ineluded which means
that only very general conclusions can be drawn because of the
nature of the data, This producer survey was accomplished the
first part of Seplembder and covered grower activities on the
market during the three preceding months of June, July, and
August, J/ Wo attempt was made to reconcile figures obtained

in the survey with data obtained by count on the market platform
because it was only possible to sample a certain part of the
growers as was pointed out above.

A group of operators on the market was excluded from the
gsampling partly because of the nonecooperation of some of them
and partly because thelr operations were not typical of the
average growers., This group accounted for a considerable
portion of the volume of the market even though they were few

}/ The eatinmate of 75 per cent was arrived at by taking the dife
ference from the total loads expanded from actual count on
the mariet and the numbers of tickets whieh were sold by the
market-master to farmers renting by the day, during the sea=
gon and dividing this inte the total number of loads thatb
persons in the survey had reported they brought to market,
The estimate of six per cent is obtained by dividing the
namber of tiekets sold, by the number of times it iz estimated
{15) each operator came to market during the season and
dividing this into the number of individuals in the sample,
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in number, Only one of the group is thought to be 2 &rcwer¢
This will not affect the validity of the data used in khis
thesis because this study iz primarily composed of the growers
on the platforms and not the large commlissionwmen and whkolew
salers, All of them either buy produece from farmers pr bring.
produce direetly from the farmer to sell on commissions The
mumber of farmers they represent on the market is not known but
the estimate of the writer would put the number between fifty
and sixty different growers.

“Another short schedule was taken to the wholesale houses
because 1t was apparent that they purchased the largest percents
age of the produce brought into the market area and that most
of the fruilts and vegetables distributed in the c¢ity passed
through these establishments, The questlons asked dealt with
the volume of Utah produce they handled during the months of
June, July, August, the methods of buying it, and the channels
1% took when 1t left the wholessle houses., The size of this
sample is considered to be slightly over {ifty per cent of the
wvholegale houses in the market area. September was sxcluded
from the tlme perliod because the month had not yet passed when
the survey was made,

An informal method of interview was used to obtain some
of the data., Market officlsls and older growers and market
operators were interviewed about changes in buyers and sellers,
size of the market, markel practices, and other pertinent ine

formation, The ideas expressed in answer to the guestions
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were consistent and parallel the existing written evidence and
axistingf§%mta today. They have been used in this thesis in
the éiaaﬁ&sian of market changes and trends,

DEFINITIONS

Gertain terminology uged throughout this thesis needs
explanation and clarifications

Elagforps refers to the mﬁrk@t platformg upon which the
growers aﬁhibit and market their produce.

N ar Aross rﬁférs to the area where the plate

forms are located plus all the wholesale houses and other prow
duce ostablishments which are located around the edge of the

platform area.

¥oolasalaxs refers to not only regular wholesale estab-
lishments, but local jobbers who buy on the market for distrie
bution. Shippers are not included in this group.

Definitions of types of sellers and types of buyers on the
mariket are included in the parts of this thesis discussing the
activities of these groups. BExplanations of other terminology
are given at the time they are discussed.,
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HIBTORY, ORGANIZATION AND FACILITIES OF THE GROWERS! MARKET

History

The ﬁraw@xs‘ Market Company arose as & result of acute
problems a&nfronting growvers in years past, PFruit and vege-
table growers surrounding Salt Lake City in the 1890's bew
came SO mﬁmerbus that it was necessary to have z trading cene
ter or place éf exchange where buyers and producers could meet,
At the same time the cut-throat and destructive competition
between growers in marketing the produce gave rise to a need
of cocperation and regulation,

Between the years of 1890 and 1910 produce was sold on
the streets of 8alt Lake City with the growers being foraced,
year after year from one street to another as various busie
nesg organizations would object or as the market would interw
fere with other pudblic activities. In 1910 the city withdrew
the privilege of marketing on the streets thus foreing the grow
ers either to use privately built faclilities as a market place
or %o provide a place of their own. The result was that grower
leaders met and finally sstablished a company in 1911 known as
the Salt Lake Market Gardeners' and Fruit Growers' Association
which name was later changed to Growers' Exchange., This company
was able to find some facilities but they were never adequate
to meet the needs.

It wvas not until 1919 that a fully adequsate marketing area
was obtalnable between Fourth and Fifth South Street and West
Temple and First West Street, The entire center sectlon of the



block was obtained excluding only & few business houses on two
sides of the block. A new sompany was organized for the purpose
of runntinaing only as s market. This company was establiaha&
as a corporation with all the growers who partieipated on ﬁh&
market holding stoek in the company, 8tock was also ‘sold ta
other iatﬁ&asta. Under the guidance of David P. Smith as manw
ager, this aampany has constructed bullding and facilities anﬂ
has eperataé the ﬁarkat auaaeasfully up to the present &im&;

In June, 1949, Mr, Smith retired as acting manager and his place
was takan'by Mr, Douglas Roberts,

In 1939 between 300 and %00 growers utilized the Growers!
Market Company to dlspose of their produce under apparently wvery
satisfactory arrangements, 'Pra&uaers and buyers were numerous
and a large volume of local produce was sold over the platforms.

The period following 1940 brought many changes to the mar=
ket due to the war activity with its accompanying gas shortage,
labor shortage, and higher prices. At the same time the further
development of refrigerated truck service added to these changes.
One of the more obvious changes is in the number of operators
which utilize the market. During this past season an average
of sixty-eight loads per day were counted on the days sampled,
More people than this attended the market because the same ones
did not come every day, btut thls represents a reduction over the
former number. Today, however, one seller on the market may
represent several growers who gend their produece rather than

come themselves. The present market also has fewer buyers
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operating on the market platforms than in former years., Estie
mates of numbers using the market platform are present under

a ﬁiseuasian of sellers on the market,

Thafgrasant Growers! Hﬁrkat consgists of two piatfnyma
running east and waat almogt the entire langth af the block aﬁﬁ
having 126 atalls each, Platforms ean be bear&ed .and stoves
installed for winter use and are utilized hvnaba&t fifﬁean to
twenty growers in ‘the winter season selling fbﬂt.xegetables and
other fruits and vegetables which ean be stara&a"r -

Around the edge of the area whara the platfarms are 1aaatad
the ﬁrgwera’ Market Company has constructed ildings for the
use of produce houses and various organizations affiliated with
the Growvers’ Market Company. Most of these bulldings are three-
story strustures with a basemeut., At the present time nineteen
gseparate wholesalers, or wholesale and shipping companies handw
ling produce h#v& rented space in these buildings surrounding
the market. In addlition there are at least three produce dealw
ers who have facilities in the surrounding area that do not rent
directly from the aampanj but who operate on the market, There
are at least five persons vho operate as wholesalers or jJjobbers
without bullding facilities by utilizing railroad cars and trucks,
Many, if not all of these, would rent facilitles were they avalle
able,

In addition to the vholesalers there are cther businesses

located at the Growers' Market, 4 produce supply company handles

VA58
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boxes, inséctides, gpray equipment and other mupplies requireﬁ7
by farmerss A restaurant and a service station operate. for
the use of the people on the market. There are a number of
offices, a&me of which are rented to wholesalers and shippers,
One affiae%is used by Western Union and one by the Growers!
Market Gmm?any itself. There is some space rented out to busie
nesses hav?ng no connection with produce marketing, and some

homes in the area are also owned by the Growers' Market Company.

The board of directors and management set the rules of
the market and the fees that are charged for the use of stalls.
The fees vary, being higher for non-stockholders than for stockw
holders, and are also higher for those selling the produce of
other growers rather than, or in addition to, their own produce.

From May 1 until September 30, except for SBunday when no
specific time is set, the opening time of the market is 6 a.m.,
at which time buyers are allowed on the platforms to buy the
produce. The time set after Cctober 1, is 6130 a.m. sach weakw
day morning. Matters of traffie regulation, ethics in business
transactions, and eonduct are all influenced by the company reg-
ulations.

There are varlous Salt Lake City ordinances and State Governe
nent regulations which affect the Growers' Market. At the present

time one man is employed full time by the elity to enforce various
regulati ng on the market. The City Board of Health requires

cleanliness in the wholesale houses and the market area. The
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wholegale houses are inspected by a clty inspector once a month
to insure compliance with city sanitation regulations. The
Department of Weight and Measures requires the use of accurate
scales by those on the market selling to consumers and requires
that containers be filled to standard welights as a protection
to the public. Farmers selling to wholesalers are not required
to have sbandﬁrd scales.,

The eolieetiwn of ¢lty and state licenses is an important
part of the oity government regulation, However, growers are
sequired to pay only a small fee of fifty cents a year in order
to market their produce. |

The actual operation of the market company is normally care
ried on by seven persons including a market-master or manager,
secretary, two night watchmen, two janitors, and a member of the
police force to direct traffie. In addition Mr. Smith, the
former menager and present chairman of the Board of Directors,
spends a great deal of the time directing and supervising the
activities of the market.
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. PRODUCE ON THE M REET

’Euwing the seventeen week period from June 6, to Octoe
ber 1,l19h9* an esti-ated 10,237 tons of fruits and vege-
tables, valued at $956,000, passed over the market platform.
In addition an estimated 6,279 tons of produce, valued at
$579,000, were delivered directly to the wholesale houses
without passing over the market platform. }/ This does not
include deliveries that were made directly to retall estabe
lishments, or deliveries to the wholesale houses by growers
who do not use the market platforms. This makes a total of
16,516 tons, valued at approximately $1,535,000 wholesale
price, growers delivered Into the market area, Segregated
into fruits and vegetables there were about 2,307 tons of
fruit valued at 406,000 and 7,629 tons of vegetables, val=
ued at $550,000, sold over the market platform.

Gompardson With Consumption Estimates
A glearer ides of the meaning of the volume of this prow-

duce is obtained when comparison is made of sstimated amounts
consumed at the retail level with the amountsz sold on the
platforms In Table 2 the average annual consumption of varw
ious groups of, or specific kinds of, fresh fruits and
vegetables, as reported by the Bureau of Azricultural Eeo~
nomics, are compared to produce sold on the Growers' Msrket
I/ This estimate of additional produce was based on the per—

centage (62 per cent) that produce sold on the market plate

form, was of total produce reported by groups. This would not

represent the total of all deliveries to wholesalers since

growers, beslides those on the market, sold direct to the
wholesalers,
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Platﬂai'm 2/ Pounds of various groups of produce sold over the
pla’amﬂm, was divided by 190,000, the estimated papulatmn of
Salt Lﬁm City. Y/

?hia comparlison shows that the farmers on the platforam
prrwié; am 25 per cent of the estimated consumption require-
ments of fresh fruits and vegetables for thne population of
Salt Lake City for one year. This would actually represent a
high@rrf per cent if congsumpiion figures were available for the

summer months covered in this study.

2/ Bureau a? Agrieuitural EConomics. CORSUMRULON OF ]
m e tnited S A'_‘ Wil Miscel ansaus Pub

u i
k74 Im’ster Janmy 16, 199'9« 8alt Lake City Chamber of Come
marce inmmatﬁ.an Service, Estimate of population,
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Teble 2. Comparison of consumption estimates of gresh
fruits and vegetable weights of produce s0ld
on market plaiforms on per capita basls for
Salt Lakse Oity, June 1 to September 30, 1949, )/

Estimated  Weight Soid  Per Cent
Congumption On Weight
Per Capita Platform _of

it SIS Aok AOEs

Pounds Pounds Je
T tebins 2/ 293.6 81.8 27,6
Frults: .
Total 80,8 M3 301
Apples 31.2 249 R
Other Fruits 49,6 21.% 43,2
Vegetabless :
Total 2/ 212,8 575 27.3
Yellow,Oreen,
and Leafy 903 17,8 19.7
M w1 oms  owa
Potatoes 100.% 25.9 25.8
Melons kXN 9.8 3.2
Tomatoes 23.0 8.03 .8

7 Ultrus fruits exciuded,
/ Potatoes excluded,
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Certain days of the week become more important as market

days than others. Table 3 points out that Mondays and‘@hura*

dayg are the most impm:tant market days aansﬁ.darihg both

value and weight of produce, These are the days that ﬁhe

ﬁmﬁmkezs who haul produce out of the clty to distant points

in and out of the state buy on the market. Not only do the

truckers in#reaaa the volume seold for these days, but the in-

¢reased number of buyers makas more buyer competition which

improves trading and inecreases the speed at which produce sells.
Table 3: Per cent of total volume sold each day of the

week on Growers' Market platform, averaged from
June 6, to September 30, 1949,

Férgﬁnnt of Per Cent of
Ray of Vesk L0858l wersnt R o318 N L8 X (0
Total 100,00 100,00
Monday 22,09 21.6
Tuesday ‘ 15.43 16.59
Wedneaday 13,94 15.88
Thursday 18.8% 18.h9
Friday 15,39 14,09
saturday 14,32 13.35

Monday accounts for about 22 per ceni of the totsl
volume by welght while Thursday accounts for about 19 per cent,
Value figures are slightly different because of price dife
ferences,
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In the breskdown of loads and load size it was caleu~
lated that the average load counted on the platform welghed
about 2,790 pounds and had an average value of §130, The
figures in Table % indicate that the heaviest loads came in
on Mondays, having an average of about 3,390 pounds or slightly
over one and one-half tons, while all the others were close
to the 2,500 = 2,750 pound range. As would be expected from
sigze, the Monday loads were the most valuable, being worth
on the average around $150, while the nearest other day was
Tuesday with $138, per lsad, The value of loads gobt proe
gressively less valuable as the week went on. Sundays are
not included since they are not regular trading days.

Considering number of loads per week, Mondays and Thursge
days were by far the most important, having an average of
¢lose to 80 loads each, while all the others were less than 70.

Table 4, Average number, size and value of loads and
cents per pound for produce sold on different
days of the weel. Orowers' Market Platform
from June 1 to September 30, 1949,

Average  Average Average  Cents

ﬁ?mber 3V§1ua Pﬁﬁﬁds “Per_
Hondays 78.0 $15%.10 3,389 b,6
Tuesdays 67.2 137450 2,749 50
Wednesdays 66,7 132.60 2,502 563
Thursdays 81.3 126,50 2,772 b.6
Fridays 68,1 114,70 2,692 k.2

Saturdays 69.2 107.40 2,476 4,3
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This points out that an inereased number of growers abdended
the market on these days.

Average price reaﬂivw& for produce did not refleet the
usual brisk trading of anda&w and Thursdays, but dropped as
would be expected with increased volume, The figures in Table
4 znéiéata that the highest briee per pound of produce was
on Wﬁ&nas&ay'with‘?uusaay'baing a alose gecond, both being
5 ecents or more per pound, Mondays and Thursdays dropped
te around four and one-half 3enta per pound and Fridays and
Baturdays were still a 11##&@ lower., A reason for the large
price varisnce between wbdnnﬁdays and the last two days of
the week, which amounted to about 20 per cent, might be the
faet that wholesalers and other produce dealers 4id not like
to carry produce over the weekwend and therefore bought less
on these last days of the week, This would account for at least
part of this variation.

Comparison of wvolume and valune of produce by months
shows the trend of use of the market platform during the
season, Table § shows that the weight was greatest for the
month of September which accounted for more than 3 per cent
of the total for the four months, June had less than 10 per
cant of the total.

Comparison of the four months according to value shows
smaller variation because of compensating prices. September
and July are the high months, each being about 28 per cent



of the total value for the season,

Average high price per pound early in the sesson cane
not be entirely accounted for on the basis of a higher priee
level, for produce. BEarly in the season some produce such as
strawberries and cherries, whiech have a ‘high wvalue per pound,
are on the market while later in the season bdbbage, squash,
cantaloupes, and similar products whieh are cheapsr per
pound are on the market, |

The incresse of price in September over Angust was
caused by the heavy fruit season and the scarcity of some
vegetables which were beginning to go out of season,

Table 5. Per cent of total wei ht, value and average
giégzrper pound of produce sold each month ﬁa_

vers'! Market platform for peried June 1,
through September, 1949, )}/

Per Cent Ter Gent Average

of Total Of Total Price per
June D7 18,2 8.9
July 2 23q2 55,
August 31.6 3‘%9 3.7

I/ Produce was not counted during week of May 30, Lo June We
Volume was light at this time of Fear but it might raise the
percentage for the month of June glightly.

Although not included in the study, it is an apparent
fact that the amount of produce on the market decreases after

Beptenber.



Produce offered for sale @ngtha Growers' Market showed
great variety and little standardization in packaging, For
example, the most used container for snap beans was the bupre
lap bag filled until 1t was two-thirds to three=fourths full,
" holding about 45 pounds, Other cohtainers used for snap
beans were lettuce cratesy @ularyi?rakax, cantaloupe crates,
lugs, bushel baskets and one-half bushel baskets.

Size of containers also varied with the season, Harlier
in the season produce came to market in smaller containers such
as the lug or case, while later in the season, bushels and
e¢rates were more in use., The best example during the season
was tomatoes for which lugs were used early, with bushel boxes
and bushel baskets being used later.

Produce of higher quality tended %o be sent to market
in the gmaller containers. Peaches, for example, were some-
times packed in very small cases holding 10 to 12 pounds and
eontaining only a few of the very largest and best quality
peaches. Poor produce was of'ten put in the larger containers.
Ungraded poor quality tomatoes and peaches as well as some
other produce eame.in.bushnl baskets, This did not always
hold true, 8Snap besns of better quality,; often were brought
to maerket in corates.

Although there were some smaller dealers who brought
well-pagked produce to market and used standard containers,

generally, the larger commission men and growers tended to
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have the most gtandardization in their eontalners and packaging.
They used larger containers only when thoge containers did not
indicate low quality produse, Seldom was a bushel of tomatoes
geernt among the produce of the larger gsellers, Only one of the
l&rg@? sellers dealing in general fruits and vegetables had
8 brand name, which he put on certain packeged produce such
as celery hearts, Nearly all potato sellers had their dbrand
or nama on their potato bags. Out of state brands were sup-
posed to be removed from used orates, |
Containers for some kinds of produce were quite stane
dard, The containers which are standard and used consistently
for eertain produce are listed below. 5/

~Lrodugh. | _

-Aayaéagus | Asparagus Box
Cucunbers #+ Bushel Lugs
Lettuce Lettuce Crates
Oniony Dry 50# Bags
Patatoes 100# Bags
Squash 4+ Bushel ILugs
Tomatoes ¥ Bushel Lugs

Bushel Basgkets
Although eertain standard containers were used on the
market for other vegetables, their use was not a consistent

practice on tha nmarket,

gontainers and welghts of these containers For all
produce are listed in the Appendix.



Great variety in quality of produce is found on the
market. This is perhaps, understandable and to be expected
with the variety of growers produsing for the market, and
the wvariety of buyers who are caotering to many dlfferent
sectlions of the e¢ity and classes of people.

It was observed that many operators specialisze in &
gertain quality of produce, some the poorer quality, others
only the best., Some others had great variety in the quality
of produce they handled, BSimilsrly, certain buyers were
looking for a certaln quality of produce. A few buyers
wanted the cheaper produce which they expected to get at
bargain prices while others would accept only the best and
were willing to pay a premium to obtain it.

However, except for a few nistakes made in prieing by
the farmers, the better gquality produce brought the highasﬁ'
prices and sold the quickest, On good days the high quality
produce would be sold the first few minutes of trading while
the poorer quality would stand on the platform for many hours
walting for a buyer, or to be sold out plecemeal or at a very

low price,

Hotes were kept of sales of some of the higher and lower

guality produce, Table 6 is an example of priece according
to quality. Buch a comparison could be meade for almost any
good trading day during the season.



Table 6, 8elling price of hi

produce compared to g

;

h and low guality
andard price,

Growers' Harkpﬁ Platform June 25, 1549,

% ~— Selling _ Day's
; YESCTIDLAon .. PRaas SRoNAzion .
Beang, Snep Large, W%llwv | , .
Yellow Colored Ex, $ .12 11.12 cents
Beans, Snap Large, ' o
Green Uniform Bx, «13 11413 cents
Cucumbers Uniform,Withs
‘ out Blemish Bx. 3.00 Q&v?&ﬂ.m
Cherries Large 8ized BX, g;h 91k cents
Cherries Medium 8ized  Good «10  9«ll cents
Beets, Bunched Nonetniform Poor 10 4O=45 cents
Stravberries Small Poor 1.75 $2.00«$3,75

po—-




PRODUCTION AREAS

Salt Lake, Davis, Utah, and Weber Counties, which are
the closest counties to the market, produce most of the
fruits snd vegetables that cross the platform afntpe Growers!
Market. Occasionally, loads of early frult come in from
Southern Utah, or loads of a single qmdp come from some other
county, but mest of these are delivered directly to wholesale
houges instead of being sold on the market platforn, and no
effort was made to record this produce, The importance of
the loesl countlies in supplying the market is shown in Table
7 | |

Table 7. Per cent of wvalue of produce and growers supw

lying produce on the Growers' Market platform
gr sounties, June 1 to August 31, 1949,

Produg

Waber 7.2

falt Lake and Davis Gountles, the closest countles %o
the market, produce sbout 85 per cent of the produce which
supplies the market, In this area are sestlons of land suited

%o various types of vegetable and frult production, Bench land

bordering the mountains is particularliy adaphted to fruit pro-
duction, one of the best sections being in Utah County and
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anothér north of Salt Lake City in Bountiful and Farmingbon
of Da is‘co%aty. In Murray, Just south of Salt Lake City,
1s foynd a section of fertile lend operated largely by
Italign farmers which is well adapted to production of lete
tuga,;ﬁanli?luw%r, tomatoes, and other truck garden crops.
Hany @thar.%mall‘prﬁ&uotiﬁn centers are located in these

two eﬁuntia%.

Produge coming to the market from the more distant

Aeauntias and communities usually consists of one or a few

erops |per load, A large proportion of the potatoes ocame
from Olearfield in North Dovis County and from Plain City
in Weber County, A large volume of berries and @tha:\rruit

firom Utah County in the area north of Provo.

In order to compare the importance of the prsduga markets
and vegetables in these counties, 1945 census figures are used
which g
According to these figures about 35 per eent of the value
ta and vuget&bisauraparta& by the eensu# &8 sold in Davis
alt Lake Counties goes to the platform, ?!ihﬁiy variae

o gxyressed in terms of dollars, (Table 8.)
of fr
\ production, especially of fruit, will vary this per-

aple produetlon of these two counties.




Table 8., Total value of frult and vegetables s0ld in
Balt Lake and Davis Counties aaaarding to canw
- gus data for 1945 compared wiﬁ lgtform sales,
June 6 to September 38 1949, |

Value oF  Valas of *,'Em*;ai e
Fruits Vegetables Prults and

Total Ba?ia and , ; :

Value of Pmﬂwa
Bold on Platform

From Salt Lake o o A ‘ 5

and Davis 4/ 429,428 531,415 966,9%3
Per Cent Platform | S ' ‘

Sales are of Total 6047 25.5 3%5 |

17838, 6&1’1&:&& of Aggmﬂimm. Vol, 1, Part 3L, ‘wh ana
Nevada 1945, p;
&m'metims made for a;trfamnee in priae level, June, Ju
and September 1949 index was 30.4 per cent af’ 1%
:!,u ax %or fruit and 82,6 per cent for truck erops, :
Ruts are inoluded in census data.
. Potatoes are excluded,

¥



ANALYBIS OF SELﬁﬁﬁﬁ»ﬁKB SEZLLING OPERATIONS ON THE HARKET

On the market piaﬁform there are five types of aollavs.
The marketing act&vitia& of the firat-twv, Farmers and Faﬁmer
Comnission men, aga analysed snd discussed to considerable
length in the following sections, The analysis about éamw
miaa&anmman.anﬂ‘ﬁaily?rmnxers are presented more briefly bew
cause of less adequabe data, Market retailers are entirely
excluded from this study. The definition of these sollers
is as follows,

Farmersg are those regular stall renters who sell on this
market, only the produce they raise on their farms,

pisaionwMan are farmers who have branched oud

from thairrfarming operstion end piek up the produca of their
neighbors to bring to the market for sale. They may do this
on a commission baslis or they may buy outright from the farmer,

Man are operators on the market who ralse none
of the praéuaa they sell but obtain it by going to various
- farms with thelr trueks and buy the produce outright or bring
it in to sell on commisslion. Some of the larger sellers on

the market platform were in this clags. Four of the sgellers
had two or more trucks each which game %0 market with the
largest loads on the platform. Each of them would handle
Tive or ten times the produce of the average farmer, Their
business might, in many respeets, be compared to the business
done by the regular wholesale houses. No attempt was made
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to analyze these opa%atars gince most of them were non-ccopers
ative, | |

Daily i;x"a;:ifara a group of operatars who pent stalls
by the day paying oniy for the day of actual uses., For the
most part these are ﬁrucksré or growers vho elther hriﬁg in
one product grezt éi%ﬁanees, have a shorter season erop which
will soon go off thﬁfmarxét; or are small eperaﬁors who éﬂiy‘
desire to come %o the maritet ocecasionallys No debtalled anale
vals was made of thles group of operators,

are 2 class of operators on the market

platform who gell to the consumers. None of them are farmers.
It is with this group that clity ordinances have been enforced
more vigorously during the past year. Thelr men are often
called ocurbemarketers.

By expansion from sampling data it was determined that
258 different individual farmers sold on the market, Of these
68 1/ were pegular renters by the month and the additional
190 2/ were renters by the day who were either non-stockholders

W By working the ¥ollowing proportion?
Number of Growers =~ Loads Growers Interviewed

iy e

Fota 4 by Regular Renters

{Total Loadsw~Tickebs Sold)

Hotet Tileckets were sold by the marketemaster to seller who
rented by the day.

2/ Gamigtaé by assuming that a renter by day might attend the
© market 15 times during the sesson and divide this into the

total number of tickets the marketemaster s0ld to dally
- renters during the season,
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or whoge produce cav%ra& sueh a short or infrequent saasag
that it was uﬁprofit@ble for them to rent by the month,
anzywin‘the'aeasen %han the drawing was held for stall
position, there'weraiihl stalls dravm according to the list
of names copled frnmgarawurs' Market Company records, éhi&h
represented 129 dirf%ranx individuals after eliminating appape
ent duplication of stalls by the same individual or family,
Of these 129, 15 were counted who were not farmers, but vere
narket retailers or wholesalers who did not grow thelr owm
produet but dealt entirely with produce bought on the narket
or purchased on the farms for resale., This leaves a balanee
of 114+ growers who had drawn for stalls. Many of these re-
linguished thelr stalls later in the season vhile some of
these stalls were taken up by new operators,

The average mmber of loads counted on the market per
day was 67.9., Of this it ia estimated that about one-half
belonged to regular renters. 3/

The drawing 1s held for stall position bscause of the
desirablility of some stalls above others on the platform, so
each stoekholder is given an equal chance to mbtaiﬁ one of
the more desirable stalls, After the drawing grovers may
trade stalls among thﬁmsélves and premiums are often paid
by some market operators for the better éballs* Market re~
bailers and some of the commission-men desire stalls clogest
to the sast end of the plaﬁfbrm nearest the entrance that the

3/ Regular renters Tefers to those renting by Lhe month,



consumers usually use. Potato dealers were grouped together
farther down the platform. Often regular stall renters
would trade in order to get away from an operator who dealt
in ;bW'Qﬂality produce or whom thay did not trust;

These above flgures show radlieal changes sinae 1939,

In that year an estimate by the market-master put the numbes
of growers using the market at 250 to 300, | |

Bight of the older market sellers were interviewed as
to number of people on the market in vardi-us past years, and
all were In agreement for many years prior to 1940, the daily
attendance at the market was between 200 and 300 farmaré.
Storles were repeatedly told of peak days when farmers had
to double up on stalls and display their produce on the
ground at the end of the platform. In those years there were
366 stalls on the market.

This change in number from about 200 to 300 down to 63
market attenders has been brought abont by changes induged
by the war, éhanges in yholesale business, prosperity of the
farmers, and other reasons which are dlseussed in greater
detail in the chapter on Market Trends.

: b > Varions Types of Sellers

Whereas prior to 1940, the operators on the market brought
their own product and sold 1t on the market thém331Vea, the
situation is much different today. MNMany farmers prefer to gend
their produce with neighboring fermers or with commissione-men
who take the produce to the market and sell 1t for them,
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Four of the largest operstors on the market were éis&n@l&ﬁﬂﬂ
to cooperate so the figures quoted in this part o? the thesis
will be more representative of the grower who alo&tad to sell
his own produce. | i

Table 9 gives indleations of differences b@%waan the
operations of the various sellers, Farmer-Comnissionelen
apparently had loads which averages larger in valiaa than .
those of the Farmers and attended the market one day & week
more on the average throughout the season., It will be noted
that the value of produce sold on the market does not agree
with the average wvalue of load multiplied by the average
loads per week,

Table 9. Prineiple types of sellers compared az to

value and frequency of load, value of produce
markaﬁedi and miles from market, June 1 to

August 31, 1949,
Averags - “Average  Average

ue aoad Valus of Hiles
of k__ Produee  From

Farmers $1ks 2,2 3.6 W,1 $3,670 13
Farner-Com- | ‘
mission-Men 160 bWl W7 5.3 16,54% 22.6
Commission<Men 90 1.5 3.0 3.0 52% %0
Daily Renters }/ 97 «J 2.9 3.7 2,700 241,

1/ Daily operators who had not started on the market before
September l, are excluded because of inadequate information.

Data for this table were compliled from farmer estimates



and t§e value of loads 1z an item that is extremely variable
on the market and therefore, difficult for farmerz to estimate
aaeurhzalyﬁ It 1z apparent that theilr load values are overe
aabim?ﬁaﬁ while. those of Farmer-Commission-Men are probably
underestimated. |

idamyarison\@f the value of produce handled per seller
sugga%ts'un important difference. The Farmer~Commlassicn~Men
handle over four times the value of products that Farmers
handle. The reason, of eourse, is that the Parmer-Commission-
Men handle the preoduce of several farmers which gives thenm
the wolume for larger loads and more fregquent trips to market,

The Commission~Men in this table are a few of the smaller
oneg. Also the number of dally renters in the sample is tco
small for accurate prediction and it is thought that those
gsampled are the ones who attended the market most regularly.

The greater distance from market that the Parmer-Come
mission-Men, as compared with farmers, traveled, 23 miles as
compared to 13, suggests that farmers the greater distance
from market, are more prone to send thelr produce in with
someone slse than to come with it themselves. The average
distance for dally renters is still greater, which would be
expacted for this type of apgratar; {

It will be noted that the Farmer-Commission-Men took maeh
longer to sell their produce on the market than the Parmers.
In Table 10 18 shown the fact that most of the Farmers sold
their load in less than four and one«half hours while none
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of the Farner-Commission-Men were able to sell oit in less
than‘ that time. The reason, perhaps, 1s that th&f? Farmapw
CommigsionsMen speaialize more in thelr selling é%ﬂ try to -
wait for better sales on the market then the ?ar%@ra, who
for the most part, arse interested in disposing mﬁ%thair DIrow
duce as soon as possible in order to gst back ta%&@rk*an:
their farms, There were & few farmers ohssrved ﬁy the
writer, who spent 2 great deal of their time on the market
hmw&var; With larger volume and greater variety of sources,
the FarmerwCommlssionsMen might alsc obtain some lower quality
produce which would take longer %o sell,

| Table 10, Hours spent on the markel compared as to the

pumber of various types of sellers, Salt Lake
Growers! Market, June 1 to August 31, 1949,

Hours Bpeat | “Rarmer-Come  Dailiy
L0 Narset . .. L EATRers . ... HRR Rk Rei ) ) Henters

0 * 35 11 o

K
»
¥
Fow o
W & N W

Length of time the seller was on the market was c¢alou~
lated from the time he arrived, which was usually sometims be~
fore 6 s.m., and the time he left to go home, Part of that
time was spent arranging produce on the platform and the rest
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was spent selling or walting for buyers., On the average it
took 1ﬁnger to gell the larger loads than»it did the smaller
loads, bnt the pounds gold per hours wara ‘maeh greater for
the lerger loads, Table 11. ?ha-larg&-paanﬂnze per hour and
drop in hours teken to sell loads over 10,000 pounds happens
because this group contains Farmer-Commigssion-Men and Come
nission«Men who specislized in potatoes and whose loads were
very large.

Table 11. Size of leoads compared as to hours required

for sale, Salt Lake Growers' Market platform,
June 1 to August 31, 1949,

Over 10,000 5.7 24105 3

1/ WidpoTnt of class Interval used for caleulation,

Value of load and time to sell does not show as pronomneced
a relationghip as does welght. Table 12 shows that 1t takes
slightly longer to sell the more valuable loads than it does
the cheaper ones, but the dollar sales per hour show great
advantage to the larger loads. The $200 to $299 loads sold
about four times as mueh per hour as the smallest group, and

the largest group was over seven times as mueh per hour,
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Table 12, Valuve of load compared as te time required
for sale, Salt Lsake Growers! Mnrkat pla@faru,
‘June 1 t0 August 31, 1949,

“Value Kwuragm 5 raximata ~Fauber
Lo ﬂbnra ‘ E@ ar»salss et

0«9 = W9 $10.20 28
100-199 7 X N 11
200+299 5.9 L |
300 & Over 5.1 78 ]

Y7 WE&GoInE of olass Interval used for oaleulation,

Table 13, 3bars spent on the mark t compared as to ave
ﬁ;g s value and to value of ualss 8=
cording ta time spent. t Lake Growers!
Market platform, June 1 to August 31, 1949,

awazag¢*§§ine ef iaa& ~Value of Produce Soid

0=3,9 B o § Wa,289
ot 9 s 81,508
5+5.9 116 Biylh?
6%&;’9 11h 1274797
7749 122 | | 3,017
8+9.9 85 12,139
10 & Over 118 | 144807
Unknown 60 8,137




When the data is rearranged according to elass intervals
of time, {(Table 13) it still shows nothing in favor of the
loads of smaller value in terms of 5alling time excepi for the
loads whieh took less than three and one~half hours to sell.
Thus Table 13 pcints cut that most of the producs sald on the
market was sold between 4 and 7 hours of selling time,

On the avmrage'the larger loads w@ra'transyarted the
greater distances to mariket. In Table 1% the direct pelation-
ship between size of load, distance and value is shown, The
bulk of the produce on the market came in loads between 3,500
to 9,500 pounds at the aversge distance of about 15.8 miles.
The distange hetween 12 and 18 miles contains most of the
production area for regular Farmers on the market, This dise
tance accounts for about 75 per cent of the total produee
brought in by these producers.

Table 14, B8izes of load compared sg to distance trawve
eled, and value of load on the Growers' Market,
June 1 to August 31, 1949.

“#ize of Avaraga ﬁiias

mveragéﬁ?ifnm« valuu_afﬂpr Ty




Loads sorted on the basls of distance fram.marka% shoved
2 alight t&1a#1anah1p between distance and the value o? load,
This relationghip appeared, however, only in the 1arge% group=
ings. (Table 15.) Thers was great variation within hh%
groups, This was because some ¢loser production axaaaaraised
erops adapted more to larger loads than other areas 3nst 8
little more distant.

Table 15, bistaaae from market compared as to value

of load, 8alt Lale Growers! Msrket, June 1
to August 31, 1949,

Valie

15=29 127 9
30- 130 13

Market sellers in the farmer survey were asked how many
years they had sold produce on the market. Over half of those
contaeted had been on the market for over 29 years and a few
had dealt on the market in 1ts various locations for over 50
yeoars.

Years on the market seemed to bear no apparent relations
ahip to the important factors in the study such as total value
of produce delivered to ths market, size of load or frejuency
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Hethods of selling vary with the inelinations of the ine
dividual operators, Many farmers coming to market prefer to
salllnuﬁ as gquiokly as pesaible and leave early for home. Thesge
farmers will sell largely to the wholesale houses and the
truckers, .ﬂﬁhsrs desire to eit on the platform and sell out
in smaller guantities and attempt to obtain a better price,

On days when the market is slow and there are few buyers
the farmers are faced with the problem of disposing of their
produce, Bargains are often made with some of the peddlers
while some of the CommissionwMen or Market Retallers will
take the produce at a reduced price, Many of these farmers
refuse to bargain at thege low prices and either take the proe
duce home and bring 1t bﬁak the next day or leave 1t on the
platform, over night, which gan be done by paying a night fee
of 50 ecents. This ewtra day's wait for sale materially ree-
duces the qua&&ﬁyg Por this reason a few try to find sale
elsewhere for thein ppoduse when the market is alow. Rew
gardless of method of disposal, farmers are hurt by the slow
days and the lack of buyer competition,

On the market the farmers, and more partiocularly other
market sellers learn many tricks of the trade., Dishonest
and shady dealings are prohibited as much as possible but
asome take place., Many pnprofibited practices are tried.




Often every reasonable means of speech and conduet %re used
to glve an impression of seareity of products in or%mr to get
buyers to buy. BSueh practices were sometinmes aﬁfeciivu vhen
used by some of the larger operators on the markﬂt’E

- On the market there were slow days and slow p?mduatsw
Some days, because of the weather, events going on @h the city,
activities of wholesale houses, or other reasons, p%@am@e aid
not sell well, and even on some good brisk trading days c¢er-
tain produets would be slow to move, Many explanations could
be given for specific instances and will be dlgeussed under
price determination on the market. However, the farmer who
brought high quality produce to the market and had established
a reputation for falr and honest dealing was generally able
o dispéaa of nis produce guickly and obtain e good price fer

it.

This is not intended to be a complete coat anslysis, but
merely a tabulation and an average of the major cost items in
conneotion with marketing on the Growers' Market,

Gertain costs of operating on the Growers' Market would
not be insurred if other methods of marketing were used. Prine
eipally, these are labor of the operator and the people he
hires in arranging and handling the produce on the markel and
making the sale, plus the stall rent which he pays., Only &
very few Farmers hire help on the market while the Commissionw
Men and Farmer-(ommission-Men use more. The labor itself
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ranged from school ehildran paid 35 cents par hour to regular
hiraé labor paid one éa&laz an hour.

- The stall rents were $10 & month to the Farmers and
$32.50 to anyone that s%la'agythina beside his own produce.
Fees by the day are $1 ?er stoekholders who sell thedr ovn
pru&uae and $&*2ﬁ"far -nimmte@khalders.w 411 others vho sell
anything but thelr own prmduas, whether stockholder or nonm
aﬁaakhp&dﬁrg are required to pay $1.50. All night fees are
50 cents. An example of sverages of these costs for Farmers
and Farmer-Commission~Men is given in Table 16,

In addition there are aertﬁin other costs which would
have 5o be pald regardless of the method of marketing, These
would be transportation and labor in connection with transe
portation, the cost of gontaliners, and the cost of packaging
and preparation for market. No attempt was made to ealleaﬁ
data on the cost of preparation of the produet for mariet
because of the wide range of products and methods, but data
wvere ecollected of time spent traveling, miles traveled and
the cost of eontainers. An approximation of these costs
is given in Table 17, |

Contalners constitute a heavy cost in the markebing of
fruits and vegetables. Wartime prices for containers are
xtill in use and in many cases represent a very large per cent
of the total cost of marketing the frults or vegetables. New
eontainers for the cheaper commodities often cost abont as
much as the commodity itself. (Table 18).




Table 16, Approximate d:!.mm selling costs, fw laboy
and stall use incurred by Parmers and Farmepw
' Commission-Men on Sali Lake Growers' Markeb,
June 1 to August 31, 1949,

muf T T

Parners 193 173 e ~  $30,00 $203.00

. ) | | u
emwm - 36 386 118.5  892.43  $97.50 $575.93

m od by mUlLiplying averags hours per apara’%w por &ay by
72 (wwamate narket day in three months) by per gent of
the times spent on the market.

2/ Average prz.m paid by sellers in Market other than. Farms;

Table 17. mﬁﬁ%m iom& of ﬁtﬁtm@, excluding &rwm*
o8 urr growers selling on
Salt Lake ﬂrmrs* Market platfam, June 1 to
August 31, 1%%

Kverege  Gost . Total . Value of  Total Vaiue
_Miles ~ per miﬂﬁgi esnbainers %m 'ﬂmm .

Kind of

Conm,-Men 2,609 13 339,17 a,a% 132 132 2,765.17

J/ ﬁ@mpma& as ffailwm !{arkaﬁ days of season timaa amage
&s.ag:gae traveled times per cent of time atiending the
mar

&/ Yalue estimated by writer from cost daka supplied by a lomal
transportation agenaey,
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Table 18, camainar ecosts compared with prices of sew
leoted produsts, Salt Lake m'wws' Market,
mmltamw%&,l 949,

iwmga Tentalnes W&W
; "~ Unweighted Per Gant BSeaszon Pey Cent
ol ey (DPTOXs %mnz Of Selling  of

Aprieots I.ugs a o a.;ss\ sk 832 sva.ﬂs
Cantaloupes ezm%s 4O Lbo 28,68 60 66.7%
Lettuse Crates .30 2,06 1468 70 w298

- Y/ Price of container exeiuded,
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| BUYERS TO WHOM MARKET OPERATORS SOLD

'ﬁh@“buyawg‘an th? magﬁa# are an important ha&f-at the
ﬁradihg,ayaréﬁiaﬁ b@ﬂaﬁxe p@anﬁiaally all the produce sold
passes ﬁﬁwﬁngh~%hai@ h%aﬁs.‘I# ia;aisa through their bids
that the demands of ac%s@ﬁéra are aﬁprasa@d ot the market,

Far the pﬂxpmaaﬁ of this study the huyars on the mariket
9laﬁfarm were divided inzﬂ seven graups &as znilawaz |
‘Mholesalers ere huy%rs who rent produce hauaas arﬁunﬂ'
ths platform area or in the vicinity of the merket and who
buy We on the market platforn and from other sm%s*
They resell to truckers as well as resell and &elivar to
zndepamaent grocary stores in the eity.

Zrugkers refer to out of town truckers who buy-pwa&maw“
on the plaiform and from wholesale houses for delivery outw
side the elty. Many of thsm go into neighboring stateg.

Most of them do thelr buying on Monday and Thursday each w%akm
X _ i relar ﬁa\taaraaﬂﬂmal buying agency of the

vurimué grocery store systenms.

ity Retellers are the independent grogers who do their
own buying directly from the producer on the market platform.

ket Betallera are those who buy produce from growers
and then resell 1t to consumers on the market platform,

Paddlera buy on the merket for dooretomdoor selling in
or close to the olty.
frequent the market to do their uylag. 4
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Data from the 5%@@19 of market operators quﬁktiunad at
the market, show that wholesalers bought over annmthirﬁ of
the produce that eame into the market area (Table %9}w It
ghould be pointed out that most of this pra&u@a‘dib not ¢ross
the platform becausge maﬁy‘whalasalars ordered from farmers
and had them deliver direct to thelr place of business eitheyr

suall portion of the produce goes to them, %
before the regular trading began in th@ morning or later durw

ing the day.
Table 19¢ Per aent of produaa aold latform gels

lers to wvarious buyers. te Growers!
Market June 1 %o August 31, I

| ?%g;ﬁ:i“ ] 4w§erh§ankf -

Wholesalers

Truckers '

Chain Stores 17.h

City Retallers 7.2

Peddlers 6.8

Platform Retailers He9

Congumers 1.3

Chain stores ascoounted for the purchase of a little
less than one~fifth of the produce which cams into the market.
B8lightly over 38 per cent of the total produce was reported
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as being delivered direct to the place of husineasfg of whole=
salers and chain stores mtmr than being bought m the plate
form. This does not represent all the produce whﬁimsaxa
houges and chaln stm-aa hﬁu@hh direetly, but only %mn pw%m
whieh proﬁmers patrmizing i:}m ﬂrwars* Harket platmm d@ﬁr

livered to these establishmmt&

Individuals of Northern Buropesn extraction seld over
30 per cent of thelr produce to wholesalers, a little over
25 per gent to truckerz, and about 21 per cent to chaln stores.
This nationality group 1s by far the largest on the market
platform. (Table 20},

Table 20, Per cent of saldés to variocus buyers h{ axe

tragtion of gellers, Salt Lalke Growers® Mare
k‘ﬂ, Jmﬁ 1 'ﬁt) Angﬂ$‘k 31’ ,%4’

s ?ruak-» %s&n 51%3'5@ maﬁ?m Em'wu»

Bxt 'asft?an
BT Betlarg

Buropean  32,% 26,2 201 6.9 7.1 6b 1.0
Italian 56,7 358 1.9 L3 31 WM .8
Oreek 205 22,7 16,9 101 20,0 6.3 3.4
Japanese 59l 6.7 6,0 151 W3 8.6 -
Chinese 23.6 M8 we 17,8 10,2 = -
Average 35,2 26,2 17% 7,2 6.8 5.9 1.3

Persons of Itellan extraction sold largely to wholes
salers and to truckers, these groups of buyers taking over
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90 per cent of tha‘gﬁgdaae sold by the Italians. ?&a Italians,
however, were not in the group of dally renters wh@ah.araiw |
narily sell to these same buyers. Ho natianaiity~?atawar¢
obtalned on dally renters en the market. ?

 Another interssting fact 1s that Greek ap&r&t&ra gold
more than twice as much of their produge to paaéle?s than d4id
any other natlonallty group on the merket, This fégure\af
20 per cent represents a little less than three times as

much az the average,

In comparing the selling operations of different tyves
of sellers on the market, it is observed that farmers and
daily renters sold much more to the wholesgalars than farmepe
commi salonemen, (Table 21).

Pable 21, Per cent of types of produce sold by various

types of sellers to various buyers. Salt Lake
Growers*® Market, June 1 to August 31, 1949.

Kind af‘ ﬁﬁﬁi@w ﬁkvwkw Eﬁain

mesrs *!02‘ 26;@ ‘?;9 3.8 8.1 6.0 1.2
Daily

Renters 1/49,2 42,2  we 2,1 49 Ml L5
Parner«

Conmission | o - |
Men 20.% 19.5 37 wa 745 7.5 7.0 1.4

37 There are only elght in the sample which 18 & very smail
portion of the universe for this type of seller.
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Again it shcmld be pointed out that four pfr the largsr com
nmigsion-men are not included in this study and therefore, this
group is more representative of the average farmer. Those
who rented by the day, sold a larger proportion of thelr prow
duee to truckera than the other groups maieatj.ng that they
were the ones who utilized the market mre{ on Mondays and
Thursdays. |
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PRICE DETERMINATION

Tha graak vaxiety of praéuets on the market tmgekﬂa@
wiﬁh the namnraua factors which infln@una price, provide very
eamgliestedfbut interesting material for 1nvastigatimn which
1s wmnsidarkd te be outsida the 11m1ts of Bhis study. Howe
avar, a gnn&ral deseription of prices and price influencing
faetﬂrs is helpful in understending the mechanics of market
operations, |

The variastion in prices was different &uriﬁg'the 508800
for different products. Minor erops and crops vhich were
leass pewiahnhle showed the least variation in price, Garlie,
for example, early in the season was prieed 30 cents a pound
but soon dropped to 25 cents ab which price it remained for
the duration of the season, Early Yellow Spanish Onions
goming on Yo the market in August had a price range of from
$1.50 to $1.75 per fifty pounds. They soon dropped to $1.29
to $1.50 and stayed between $1.25 to $1.60 for the rest of the
season, |

Crops which were more perighable, or more difficult teo
grow decause of inteolerancies to variation in elimatic conw
ditlons, or had a tendency to come on te the market in ex-
treﬁaiy heavy supply at one time, tended to have greatest
variation in price. Lettuce, as an example, varied from
$1.00 & erate to $5.50 a arate, and red raspberries varied
from §2.50 to $4.00 a ease during the season,



Generally, the most important cause of variation in
the price of c¢rops in which loeal production is important
was thelir supply upon the market platform. Conditions and
events, which cause variations in the above ruls, at times
over-shadow the importance of the above fact, partieularly
in the minds of the operators who are dealing in the partie~
ular cerops affected. ?haaé ¢onditions which eause wvariations
however, dc become important in price making.

One of the greatest leveling factors in price variation
is the development of modern refrigerated transportation,
This makes it possible to bring even the most perishable
product into the Salt Lake Market from reglons such as Califw
ornia; Washington, Oregon, Texas and other points. When the
price of certain commoditles becomes high, due tc short
supply or heavy demand, some of the wholesale houses, will
buy the product out of state and ship it into the market
in order %elt&ka advantage of the large price difference.
Traveling time is only about eighteen to twenty-four hours
from California and the large size of trucks make it possgible
to secure rather large volumes of the more valuable produce,
Such shipments, whether coming by truck or rail, have &
very noticesble depressing effect upon the spesd of sales
for that partieular eommodlity on the market platform and
the price for which it will sell, Among the commodities
most affeeted by such shipments were berries, lettuce, cante
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aloupes, tomatoes, and corn, ?hus‘the supply situation
might be altered in a matter of hours %o a ¢onsiderable extent,

Weather and climatie econditions influence growth and
maturity of the various crops and have a noticeable and impor-
tant arreaﬁ‘uyun the %alnme and quality of produce whiah
comes %o the market, Danger of frost towards the end of the
season make the sellers anxious to get all the produce they
possibly oan on to the market platforms before it fmmzm.

The demand for a product does not remain uniform from
day to day nor throughout the season in splte of the fact
that generally prosperity exists., People working on the
narket generally did not think that consumers were buying
as readily as they 4id the few ysars previous.

Changes in the marketing system and facilities sesems
to have had an effect upon demand, Produce shipments into
the statey before Utah produce 1z ready for market, apparently
takes the edge of the appetite for the earliest Utah produce
and correspondingly will reduce the price for which early
Utah produce can be sold. Pormerly it was extremely impore
tant to get produce on to the early market, Although the
sarly season price aversges higher now than the aversge season
price; there are indications that this difference has been rew~
duced and therefore, the importasnce of the early produce is de-
creased, Ho study was made to determine if production of
early markst produce is still profitable.

Weather has an effect upon demand. Although there are



B0 quanitative figuras for proof, it was observed that on the

hottest days of summer there was a very noticeable and decided:
decrease in buying setivities on the market resulting in
several rather slow days. The general explanation given by
operators was that it was too hot for women té-emok*au those
days, As weather affected the general market salea and price,
it uﬁuld affect the selling of eertain apsaifie @ammmﬁiﬁias
even more, | A

' There was a tendency also for the demand of a commodity
%ﬁ‘iag7bahinﬁ the actual season of supply for those frults
and vegetables which are used most for canning purposes.
Many consumers evidently leave thelr eanning until late in
the season either beeause they have forgotien what season
is best for buying fruit, or think that they can get good
frult later in the season for less money., Hany of them miss
the season of heaviest supply sc are unable to get good buys
on their fruits, There are continual requests by growers
for better market information so consumers will lmow when %o
buy. However, care and caution must be exercised in this
regard bscause of the variable eonditionz on the market,
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WHOLESALE ESTIMATES OF PRODUCE SOLD

Baaauaé of the large volume handled by wholesale houses
which operate in immediate proximity to the platforms, the
managementgsf ahauf ﬁnﬁ*half of them were interviewed to i
obtain dats on the redistribution of the Utah products whibh
they purah&sa&. This data eamnot be gompared diraekly'wiﬁh
other vbluﬁe and value figuras‘beeanse 1% 1is not known what
per gent of the total universe of products sold is represented.
However, thm'whalesélers vwhe were interviewed are thought
to handle something over one~half of the total produce v
passing through wholesale channels, These houses reparﬁ@d
they handled $551,750 of Uteh produce during the three months
period., Methods of purchase are listed in Table 22,

Table 22, Bstimates of about one~half of the total

number of wholesalers as to amount of Utah

produce handled and method of purchase;
8alt Lake Growers' Market, June 1 to August

31, 1949,

Per Gent
; ‘ rehage Yalua of Tota]
Total $551,750.00 100,00
Contact of Parmers
on Market Platfornm 22‘?,237 + 50 %1.2
gontact of Other ‘
Farmerg Direct 252,’10@.% hﬁ;?
Purchased on Parm 63,8451, 50 1.6
Other Means )/ 8,275,00 L.§

17 Principaily brokers and Shipperss



In distribution the wholesale houses gold about 65

per cent of the produce to independent rutailera in the city
and about 15 per eent to out of town truckers. The remain-
ing 20 per aeﬁt was divided among the other channels of
distribution, Table 23 shows this distribution. I% will
be noted that chain stores bought only a small amount from
wholesalers. Chain stores evidently do most of their 5ny«
ing directly from farmers rather then from the vholesalers,
Table 19 indiseted that growers on the market platform |
sold about 17 per cent of thelr produce to c¢hain stores.
Table 23, Distribution of Utah produss by wholesals

nouses acsording to types of buyers, 8alt Lake
Growers' Market, June 1 to August 31, 1949,

~ Per Cent Amounts

SN .. {3 4 ~2f Total S ) L

Total 100,00 $551,750.00
Independent City Retallers 64,9 398,085,00
Gut of Town Truckers 15,3 8%, 600,00
Chain Stores bule 7 35,592, 50
Hotel and Restaurants 5.6 | | 31, 170,00
Other Wholesalers LR | 24,422, 50

Peddlers 3.2 17,4880,00
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About 36 per cent of the produce sold by growers who
gell on the market plaotform, and 18 per cent of the Utah

produce sold by wholssalers leaves the eity, 1/

31/ The basis of the following caleulation of percentage
of produce sold which leaves the city is based on per-
centages in tables 19 and 25, and the assumption of onew
fifth of produce sold to some sources leaving the edf
is based on the fact truckers take out of town slightly
over one-~fifth of produce seld by farmers and slightly
less than one-fifth sold by wholesalers,

Per cent leaving city of produce sold by wholesalers
to chain stores. It 1s assumed that one~fifth leave

the ﬁityc : 306‘4’ times ,2 113

Par cent of produce leaving olty bought by othes . ‘
vholesalers. It is agsumed that one-fifth of this |
leaves the eity, Ot times ,2 +9 |
Per cent of produce sold by wholesaler to out of :

town truckers, Tl
Estimated total per cent of produce sold by -

wholesalers which leaves the eclty, . 1745

Per cent of produce which farmers sell to whole-

salers which leaves the city, .352 times .179 6.2

Per cent leaving city of produce sold by farmer

to chain stores, It i3 assumed that one-=fifth

leaves the eity. 174 tinmes .2 3.5

Per cent of produce sold to truckers by farmers. 2642

Bstimated per cent of total produce sold by
growers who use the market platform that leaves
the city. 35.9
or 36 per cent




MARKET TRENDS

Trends in fruit and vegetable marketing at the Salt Lake
Growers' Market are shown when descriptions of past y%arn,
as written in various publications and related by old%w ma-
kot oparators, are compared %o present conditions. i

A few obvious changes are in evidence. First is the
graatly reduced number of operators selling on the platform.
An aversge of 68 operators were in attendance during the
opening hours of trading. This number is only about one~
fourth the 250 to 300 that abttended the market ten years sgo.

Another trend is larger load sizes now than formerly.
Most of the operators interviewed believed there was much
less volume c¢rossing the platform now than ten years ago.
Market officials felt that taking the market as a whole,
there was not a great deal of diffsrence in volume now as
compared to a number of years ago. The facts seem to bear
out changes in methods of marketing and in marketing systenm
ratheyr than in volume of frults snd vegetadles going inte
distribution channels in B8alt Leke City. ZEvidently more
farmers are selling directly to the wholesale houses, to
chain gtores, or to other sources rather talking the time
to display their produce for competitive bidding,

Today there are fewer buyers dealing with the farmer,
Parmers interviewed stated that independent grocers prior to
1940 took a large propertion of the preduce sold by farmers
on the platform, Now these city ra%ailars buy only about
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7 per aentior the produce from farmers, Table 19, and 65 per
cent of Utah produce sold by wholssalers, Table 23. The
balence must be out of state produsce or produce delivered by
thﬁfﬁ?margta the store, There is also thought to be a de=
creased nnﬁher of peddlers than before and during the way,
The importance of the astivities of truckers and wholesalers
have santi@unﬁ upward, |

Hany eontributing factors have effected these changes.
The war brought about many new practices and intensified
many trends that may have been underwary. BShortage of gasé
oline and labor made 1% necessary for farmars to elther
combine their losds cooperatively, sell their produce %o
someone who came to the farm %o buy, or send it to the mare
ket with someone to sell on commission, With war and poste
war proasperity there was less need for farmers to try to
pinoh the last penny from the price of their produce. Many
market officials feel that 1f and when harder times ¢ome
for the farmer, more of them will attend the market with
their own produclh in order to try to get as much as possible
for it.

It 1s the opinion of the writer that an agriaultural
depression will bring many more local farmers back to the
market to sell their own produce but this backward move-
ment is not likely to egual the number of operators ten
years ago. The development of the wholesaling system with
direct buying eombined with present convenlence of refyige
erated transportation will probably prevent complete return



to the dié system.
The wer had a similar effect upon the buyer on the
market, ' War prosperity and regulsiion tended to make
them auﬁ%aamnama and depend upon distridbution of frults
and vaga%ablna by wholesalers and jobbers. BSush a practice
has Bamg‘a,haﬁﬂ% to tha-whalﬁanla businesses and postwar
preyynri%y'haa brought littlaiehanga in the situation.
The &uﬁm&m&n&tion of wheﬁhar‘ax not these %#auﬂs‘rapwaaant ‘
a more s@anamiaul mmﬁho& of markaﬁing has not been attempted
in thls thesis, However, this writer thinks the service
rendered by wholesalers in being able to deliver a complete
line of produce to the doors of retall establishments is a
reutine which ia nn%'likﬁiy to cease and although a few
more buyers will return to the market, 1t is unlikely that
there will be sz many as in former years, /
The use of the Growers' Market platrerm by farmers for
selling should and will undoubtedly continue to be important
in the marketing of frults and vegetables in Salt Lake Clty.
It 1s one of the most effective means a small producer has
of taking over the functions of some middlewmen and pere
forming more of the mazkaiins progesses himself, Performs
ing these functions adds to income in cases where the growers
time would not be fully utiliszed otherwise, It may be thad
gpesialization of production and marketing is the most eoounoms
lcal use of land and labor but until the small farms can be
eonsolidated this will not be possible.



CRITICISMS AND SUGGBSTIONS OFFERED BY WHOLESALERS AND GROWERE

Wholesalera and growers included in the survey wers

asked if they had eriticisms of the market or suggestions

for its improvement, ;

Prom wholesalers the most universal oriticism was the
poor grading, packaging, and quallty of produce saldéan ﬁkﬁx
narket platform, One wholesaler felt it was heaanauggr@wuwa
were too small and thought that the larger growers brought
in the better produce, Another considered the market a dumps
ing ground for ungraded or offegrade produce. In talking
of quality a third expressed the opinion that produce generally
was brought to the platform too ripe, which limited its use
to immediate local use and made it impossible to ship. Potato
and tomato paoking and quality were mentioned specifically as
being very poor. One dealer considered cabbage and onion
grade and quality to be good. It was pointed out that teo
often old contalners were used which gave ne chance of & neat
appearing pack.

A frequent eriticliam from growers and wholesalers alike
was the market prastice of allowing the growers on the market
and the market retailers %o sell side by side on the marked
platform. It was felt that these should be separated as to
location and some suggested Alfferent market fees for the
two groups. | |

Most of the growers and wholesalers would like to have
& larger market area., Present space is inadequate for the



movement and unloading of the present day trucks, Al the
present time the hours for unloading have to be limited

so that trading on the platform can take place early in th_'a
norning. | ,

Criticism by a wholesaler was made of the lack of co-
operation among growers sgelling on the platform. The idea
was expressed that the growers could acconmplish mopre if
they would cooperate rather than compets so much on the mare
kets It was pointed cut that attimes the growers practleally
glve produce away on the market. 4 suggestion was made that
growers might be able to proerate their produce on heavy days.

In the opinion of the writer extensive cooperation in
the regulation of the amount of produce sold or to prevent
dumping is impractieal on a free market of this kind where
growers from anywhere in the state are allowed %o bring prow
duce for sale. Cooperaiive efforts in keeping buyer activity
sompetitive and plentiful, and in supplying the quality and
pack of produce desired by those to vhom growers sell, would
be important, possible and of more value to the growers,

Other suggestions are listed below. Moat of these
came from only one individual and may be personal grievances,

Tollet facilities are not up to a hizh standard.

The market area is not kept as sanitary as it should
ba. (In general the market area was kept in good conditien
as observed by the writer,) |

The opening hour of 6 a.m. should bs enforced.

There should be better market information for the



public.
The method of drawing for stall position 1s unfair,
f&‘mrg.‘-.ng truckers to load hurts business on the mapre
ket plaw@m (It 12 a market prastice to charge truckers
a fee for i’f_the privilege of using the market platform for
loading their trusks.)
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CONCLUSIONS

The Growers' Market Company has been an important
asget to growers and to produce dealers in 8alt Lake City
and throughout the intermountain area. It has aided con-
sumers, because the facilitles it hag provided has brought
about systematic and economical distribution of fresh frultis
and vegetables and has allowed for changes and improvenments
in the system of mayketimggr | |

Although the market platforrs occupy a relatively less
1mpmrﬁanﬁ pogition as an outlet for the produce of local
farmers than appears to have been the caze in the past, 1t
is still extremely important to them as has been shown by
the figures on volune and value that$ have been gquoted in this
study. Becsuse of the small size of the average farm in this
area, which requires that operators use every possible means
to inerease farm inemmavby highly intensive cultivation, and
becsuse of the natural inelination and desire of many farmers
to market thelr own produce, this market will continue %o
play an important role in the marketing and distribution of
fruits and vegebables in this area, Its use will probably
inocrease in times of depression as farmers find themselves
in need of every possible additional bit of income and as un-
employment incresseg and labor becomes cheaper., On the other
side it will probably deerease in timea of prosperity as has
happened during the war and postwar and postwar period,

The changes which have been brought about by improvements



of refrigerated transportation, by the speclalized distribu-
tion system developed by produce de:lers, ond by the trucking
systen out of the Sali Lake Market are all changes vhich
will 11%&1& remzin and be improved upon becanse éf the
economies they make possible and the Sarvicé they render.

Tt might be possible for farmers to carry further the
trend started during the war and congolidate more of the
loads which they send to the market and thereby make zavings
in transpoftatinn cogts and in the labor which each operator
ordinarily spends in marketing his own produce. Hany farmers
bring very small loads, and as has been pointed out, the
time taken to sell the larger loads is only slightly mors
than that rejuired for the smaller loads snd sales per hour
increase greatly with the larger losds, |

The wholesalers function as a central agency in concen~
trating the products from the farmer and in getting the highest
possible price for them from the various buyers, but these
sgencies do not directly represent or work for the profit of
farmersg, Wholesalers and chain stores like to buy direct
from farmers where they have less competition with each other.
Buch a system is economical from the standpoint of economy
of marketing as a whole, which 1Is the reason it will‘rev
maln as a marketing institution, but from the standpoint
of the grower more 1s needed, UGrowvers who have dealt on the
market and do have the time to market their own produce seem
to think 1t is more profitadble for them to sell their own

produce rather than transport it directly to wholesalers or
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ehain stores or Yo sell 1t on the farm, G&rt&inlyfth@ buyer
competltion would be mach greater 1f all or even m?st of the
farmers sold theair produce on the platform. i

Perhaps one of the very things that will bring more
efficiency to produce institutions around the ﬁaltéhaka .
Market 1s the threat and knowledge that if they d@%nnt operw
ate efficlently, give service and deal fairly with both the
groger to whom they sell and the farmer from whom they buy,
there aan 5& a swing back to the use of the platform by both
farmers and independent retallers., This fact in itself makes
the market platform sn assed not only to the farmers who deal
on it but indireectly to all other farmers who sell fraesh
frults and vegetables In Salt Lake City,.

A helpful change would be %o divide the market into a
retail and a wholesale section so that wholesalers, truekers,
and others who buy in large quantities would ¥mow vhere the
sellers speciallzing in thiag type of trade would be located,
A% the same time the consumers would know where the retail
section was located and would find there the producers or
operators vho desire and are willing to spend more of thely
time on the market selling.

This separation would give opportunity for a better
rotall market. Better facilities might develop into a year
round trade with greater consumer patronage thus offering a
more direct route to the consumer in which growers might
participate and benefit. If good trade and storage facilitiaes
were developed 1t might absorbdb some of the produce on the
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slow days on the marketd. ;

The producers could help themselves most t@éimpraving
the grading and packaging of the produce they hrihg to marke
et., Bach individual could help himself by establishing e
reputation for fair and honest dealings. Ifgrmd&ae vers
graded uniformly and were put into standard aan@a@ngrs 80
that buyers would know what they were buylng the %radiﬂg
would be greatly facilitated on the market and the produce
would compete much better with onteofwstate produes, It
might be well to eliminate some of hha‘pﬁarer*qnality PrO-
duce but this camnot be made a genseral rule because there is
gsome place for trade in lower gquality produce in the eity,
but 1t should bs graded so that it ean be distingulshed.
Paople who sell should MWing produce in at the stage of mature
ity at ¥hich the vholesalers and truckers or other buyers to
whom they cater ¢an use 1t basgi.

Getting the produgers to improve their grading and
packaging 1s one of the major problems of anyone seeking
improvement of marketing for these growers. The Growers!
Market Company might institute a program of publication and
advertisement showing the advantage of better grading and
packaging, There are undoudtedly many wholesalers who would
be interested in giving support to such a progrem becsuse it
would be to their advantage to be able to buy the kind of prow
duce they need for redistribution and for sale. Possible
uses for the poorer guality produce might be sought in order
to try to ralse the general quality of produce sold on the
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platform, Government agencieg or observers gan make ﬁuggastlau
but the real heart and foree of improvement must come from
grower leaders, the market company and other institutions
which are the hub of the system. -

The future will undounbtedly bring many ahangﬁs which

eannot be foreseen nor anticipated at the present xima, buk

the future of the Growers' Market Company and its %ae,ua

an important cog in the system of marketing in the area
vhich 1t now serves seeng to be well assured for years to

come,
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Table 1. Net weight of odnae 1n varions contalners,
Growers Market pla orm, Salt Lake City, June 1
to September 30, 1949, 1/

Wat Welght
Asparagus Asparagus box 30
Peas and Beans - Burlsp be ; hy
@ra.% bes b5
m i
_ hel baa&u# - 15
Cabbage 80
Carrots
Bunches Crate 50
Topped | Mesh bag 50
Bushel 50
Lettuce Lettuce Crate 75
Peppers Crate k1
Bushel 25
Iug 13
Leafy vegetables Orate 29
Beat greens
Endive
Mustard greens
Parsley
Romaine
Epinach
8wiss Chard
M#‘Eﬂg
Bunches Crate ;g
Topped Crate
Bushel 92
lug 26
Caunliflower Crate 50
Celery Crate 70
Corn Burlap 75
Gorn nrgzg 75
Dozen ears 9%

Cucumbers Iug 2%



“60n

Egg Plant

Garlle
Leek
Okra
Onions,

Gre

Radishes

Bauash
Turnips
Bunch’
Topped
Potatoes
Tomatoes

Cantaloupes
Watermelon
Apples

Peaches

Pears
Apricots
Grapes

Plums & Prunes

"ot Welght

29
Bustel )
Tag 25
TIag. 2%
Dogen Buneh 10
og 20
Mesh bag 50
ér@%a %g
Dozen bunch 5
Orate 50
Dogen bunch 5
Lug 25
Bam " A
g 25
Potato bag 100
Tug 3
Crate 60
Bach 25
Bushel 50
Ing 25
Bushel 48
Iug 25
+ Bushel bakket 25
% Bushel basket 25
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et Welight
Berries & Currants Case o 9
Cherries | “ Ang ?,g
aase '
pgay & small
ship, case 12

)}/ Includes potatoes.



Table 2,

éa.ym, June 6 to Beptember 30, 1

‘I“?l“

Sammary of weight and wvalue of produce on
Balt Lake Growers' Market plaﬁfam on gelected

Mﬂuaﬁw

~Pate and fﬁa;' of Total Frults
Day of | and

M‘ HUBAS - LA
Tone mm 1,272
June 7 Tue, 36 66,918
Mﬂ l Wed. b9 87,678
June 1 m E’ 9,503

June 2

Hon. &
June 28 Tue. 48
July éﬁﬁéw 60

o o

July

July 18 Mon. 86
July 19 Tue. 33@
July Wed. ga
ili"g" 2% I sg

» 8 Mon. 89
ﬁggn 9 Tue. é?
Aage 1 wed. g%

Bat. 71

Aug. 27 3&’&1 73
&ﬁan 29 Mon. 97

Sep. 19 Non.3100
ﬂap%%" Tue. 81
3@?4 ',

Wed.
Sep. 29 Thu. 35 3

§:3i
a,a&- 53
h—,wa,.m m,:m

7,886,086 22,730
71978106 k2 im

3 L 2kt ? 35’45

mat} |

9,65?.23

i‘%’%@ 5'9 e 9150
G’;é%ﬁ%m 3,510, 3
¥

‘R Bl %

gmmm m,an

11,885.92 iHyM
9,342,
:&P a% ggl*b

‘*ﬁﬁfi mé%”

‘ 13,73*‘!*'?8 ha,ks.?

91062, 27 65 6
i’ig ggg.u 3?2 29
9: A4 75}2&3

e R
8§55a.@. 72,560

Total

1,591,
1,%13.76 3&,663.

$765.00 146,164 2’527.3*

,301;23 60,051 2,620,469

,:M, 3 &,93.@ 2y110,15
a‘y@a?c 6141“‘95 31352#39
k,ﬁalhaﬁ ?6,9%9 3,361.80

2:1 9037 %#:133 g;l 1 3071
¥ ;

k a ?11» 51991.78
3,78 m%ﬁ, §,092.25

66,48 201, 9 A )
i Bih Bun rait
3,523'95 3@;171 '




GFeen Laaly
and Yellow

é‘m
June

July

J'uly 19 m;r
?fﬂﬂa . "

‘ MR 85 aaa,., :
T&Qv‘ 37
J‘ﬁly 6 Wﬁﬂa -4
July 7 This
Ju&y l
July 1

Frie.

18 Mom.

6 3&%

8 Moni

Bats 35

9 Tae, 17,08
20

, 18 Thu.

36 Pry, »
27 8at.

29 Mon.

33»

1,159,36- ;
1)217,20 -

2, oLt 48

,gmas

14690,79
' 3.679#53! :
999350 o

915.2
lgﬁ?ﬁ;%;:

23’ 103
""E%’gf%%’f

t .

i a
’ *32 105, 5’38
1, 21 *9 67,200
2,3 52,200

3;1@“*53 10k,

3 3 9!7:97 ss,m

h *63 Ty 3

aﬁg 13;333
}" é&«‘?& ‘1-00
a,m%éé

hmﬁ
¥
1,025,
9%5

1,6&1,‘31
1.,%1;39
haioal

518,00




Table 2 Continued.

3
Heek

%1*?& i
July 16 Set.

July 18 Mon.
July 19 Tue.
July 27 Wed.
July 28 Thu.
Aug. 9 Fri.
Auge 6 Bat.

8ep. 19 Mon, 17y

Bep, 20 mea
Bop. 28 Wed,
Sep. 29 Thu,

I/ Potatoes inel:
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