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Effects of Social Media on Young Adults: Self Efficacy, Body
Image and Connection with Others

Sabrina Trimble, Diana J. Meter | Utah State University

Background

Self Efficacy: Self-efficacy is the confidence one feels in their own ability to
achieve specific tasks that are placed before them (Bandura, 1982).
Individuals who have high self-efficacy are often highly motivated (Bandura,
1997). This motivation can be portrayed through all aspects of an
individual's life.Even an individual's social media use.

Connection with Others. When individuals do not feel that they can

connect with others, it affects all aspects of their lives (Lee & Robbins,
1995). Individuals can become frustrated with what they identify as being a
lack of understanding from others around them, and this can lead to the
rejection of their realistic roles as they begin to create a more idealistic
fantasy of an environment in which they feel they belong (Lee & Robbins,
1995).

Body Image Problems: According to Festinger’s (1954) Social Comparison
Theory, people have an inherent drive to compare themselves to one
another. Social media provides the opportunity for individuals to compare
their bodies to others’ at any time.

Hypotheses: We expect that those with lower self-efficacy and less

connection to others will engage with social media more often. We also
expect that time on social media will predict body image problems.

Participants

e 213 college students

e 63% women, 32% men, 1% other gender

e 93% White non-Hispanic/Latinx, 4% Hispanic/Latinx, 3% Asian/ Asian
American

Measures

*Self Efficacy (8 items): 1 = strongly disagree 5 = strongly agree, a = .92,
“| believe | can succeed at most any endeavor to which | set my mind.”
*Connection with Others (8 items): 1 = strongly agree, 6 = strongly
disagree, a =.94, “| feel disconnected from the world around me.”
*Body Image Problems (5 items): 1 = never true, 7 = always true. a =
91 “I shut down when | feel bad about my body shape or weight.”

eSocial Media Use (2 items): “How many minutes per day on average do

you spend on social media?” and objective calculated measure of time
spent on social media as reported on their cellular device.
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Figure 1. Hypothesized model
*Associations were tested in a structural equation model.
Perceived Time on Social Media

Robust model fit X2 (206) = 359.96, p < .001, CFI = .95, RMSEA = .06 [.05, .07]

*Neither self-efficacy (8 = .01, ns) nor lack of connection (8 =.14, p = .06) significantly

predicted perception of time on social media. Time on social media positively
predicted body issues (8 =.18, p <.01).

Actual time on social media
Robust model fit X2 (206) = 359.96, p < .001, CFl = .95, RMSEA = .06 [.05, .07]
*Neither self-efficacy (8 = -.06, ns) nor lack of connection (8 =.06, ns) significantly

predicted actual time on social media. Actual time on social media positively
predicted body image issues (8 =.17, p < .05).
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Conclusions & Limitations

Conclusion
e Overall, the results suggest that although self-efficacy seems unrelated to time
on social media, lack of belonging may be related to time on social media, and
social media use may predict body image issues regardless of method of
measuring.
Limitations
e\We did not account for the time participants spend on social media on other
devices. This may have resulted in an underestimation of actual hours on social
media.
*SONA participants which raises issues of generalizability.
Future Directions
eRepeating this study with adolescence could enright the literature and show if
there is a statistically significant impact social media has on adolescence self
efficacy, body image and connection with others.

References

Bandura A. 1997. Self efficacy: the exercise of control. New York: Freeman

Bandura, A. (1982). Self-efficacy mechanism in human agency. American
Psychologist, 37(2), 122-147.

Bartsch, M. & Subrahmanyam, K. (2015). Technology and self-presentation:
Impression management online. The Wiley handbook of psychology,
technology and society. Location: Wiley-Blackwell. 339-357.

Chow, T.S., & Wan, H. Y. (2017). Is there any ‘Facebook Depression’? Exploring
the moderating roles of neuroticism, Facebook social comparison and envy.
Personality and Individual Differences, 119, 277—282.
https://doi.org/10.1016/j.paid.2017.07

Festinger, L. (1954). A theory of social comparison processes. Human Relations,
7, 117-140. https://doi.org/10.1177/001872675400700202

Kline R. B. (2011). Principles and Practice of Structural Equation Modeling. New
York: Guilford Press.

Lee, R. M., & Robbins, S. B. (1995). Measuring belongingness: The social
connectedness and the social assurance scales. Journal of Counseling
Psychology, 42(2), 232-241.




	Effects of Social Media on Young Adults: Self Efficacy, Body Image and Connection with Others
	Recommended Citation

	tmp.1615574927.pdf.v1k9L

