












ear and the mind, suggests longtime radio connoisseur and 
Center fellow Adam Clayton Powell III in "You Are What You 
Hear." "Just as our physical bodies are the sum of the meals we have 
eaten, our minds are a sum of what we have heard, read and 
dIought," he observes. Radio is rich fare, indeed. 

In case there was any question of that, "Ear on America" offers a 
piing of on-air tidbits from eight stations across the country. Al 

vitsky, a journalism professor at the University of Oregon, pro
vides a tour from Alaskan bush radio to all-sports in New York to 
contemporary Christian in Waco, Texas. In the process, this sound
ing of American radio illustrates the industry's diversity, idiosyn
aasies, quality and quirkiness. 

Of all that radio is, music is never far from its core. Sean Ross, a 
rtCOrd company executive and longtime radio writer, examines 

usic Radio-The Fickleness of Fragmentation" in a critical look at 
trends in the industry. It's not merely a question of niche marketing, 
he contends: "If music radio were truly fragmented, Miami would 

ill have an easy-listening station, Seattle would still have commer
cial jazz, and Detroit would still have R&B oldies." 
. For many, growing up with radio meant that constant compan
Ion, an AM transistor portable. Once the giant of the radio dial, AM 

today is a sickly shadow of its former self, observes broadcast 
historian Michael C. Keith in "Whither (Or Wither?) AM?" Will 
embattled AM radio survive? "In the broadcasting marketplace, as in 
other jungles, it comes down to survival of the fittest," Keith writes. 

radio is not exactly a finely tuned athlete, so its slow fade may 
lDlply be Darwinism at work." 

FROM THE STRAITS OF AM, the next section, "The 
rad.Global Airwaves," offers a glimpse of the powerful position of 

around the world. To provide an authoritative look at what is 
Asa the world's standard for radio, the BBC, we turn to Lord 
BBC figgs, the world's preeminent broadcasting historian and "The 
\lui Maiden Aunt to Sexy Upstart." The onslaught of tele

ill the 1950S backed radio against a wall, forcing the BBC to 
e on behalf of the "maiden aunt of broadcasting," Briggs 



recalls. But by the 1960s, people were "panting" to stan 
stations in Britain. 

As one illustration of the central importance of the 
British life, Suzanne Levy, a BBC producer and Center 
low, describes why her countrymen are "Devoted to Alln .... ' 

When the BBC's Radio 4 announced plans to reschedule 
the popular magazine program, "Women's Hour," "The 
lic got its knickers in a twist," Levy recounts. "The 
inevitability of Life As We Know It was under attack." 

Finally, broadcasting scholar Lawrence Soley of 
University brings this section to a close with a report on 
Radio and the End of the Cold War." During the Cold War, 
tine radio stations were one tool in the global struggle 
and West, but the easing of U.S.-Soviet tensions has not 
end to radio's role in political struggle, Soley observes. 
easing of Cold War tensions and the spread of democracy 
meant fewer clandestine radio operations but more." 

FROM FORMATS AND PROGRAMMIN 
Journal moves to an examination of "The 

Radio"-economic, regulatory, social and . 
essays by authors intimately familiar with their assign men 
opener, Andrew C. Barrett, a commissioner at the 
Communications Commission, offers a primer on regulation 
in "Public Policy and Radio-A Regulator's View." In a 
market and confronted by new political, economic and 
realities, he writes, serving local interests and diversity is a 
both to the radio industry and those charged with its regulation. 

Describing the major new technological realities and 
ahead to new opportunities is the theme of "Riding 
Technological Wave," by Richard V. Ducey, an executive 
the National Association of Broadcasters. Digital COlTIore5:§lOIJ,'l 
lite feeds, improvements to AM, digital audio broadcasting 
developments make the 1990S and beyond a brave neW 
radio, he says. 



Maybe so, writes Richard J. MacDonald, a Center fellow and 
financial analyst, but financial markets will need some convinc

In "On the Business Side, an End to Radio Romance," MacDonald 
bankers have tuned radio out. "For most financial analysts, the days 

the radio industry stood center stage have long passed." 
Concluding this section are two essays examining the role of 

o radio in the overall radio mix. Although just 1,592 of the 
D'S 11,338 radio stations are noncommercial, public radio's future 

by the high quality of its programming. Anna Kosof, gen
manager of public radio station WBGO-FM/Jazz 88 in Newark, 

J traces the history of public broadcasting in "Public 
Americans Want More" and argues that by failing to serve 

o ces, commercial radio creates niches for progressive and alter-
o public stations. "People want more from radio than top 40, 

ugh, the same news and endless ads," she contends. "That's 
America-and public radio-live." 

And Stephen L. Salyer, president of Minnesota-based American 
. Radio, celebrates the lOth anniversary of "the other" public radio 

in "Monopoly to Marketplace-Competition Comes to Public 
• 0" Now a leading distributor of high-quality public radio cultural 
. ming, APR's competition has enriched a public radio market 

usly dominated by National Public Radio, to the benefit of both. 
o This Journal concludes with a review of seven key books on 
o that is really a tour de force of the industry-its history, its rich
and diversity, its potential. In "Seems Radio Is Here to Stay," 

. .mmunications Professor Mary Ann Watson of Eastern 
. 19an, ~niversity examines radio's multiple roles in American 

o 7~ It s tlm~ to recognize radio, that "dependable companion and 
, she writes. "To overlook radio is to miss the big picture." 




