






Next steps 

•  Implement and keep testing the design 

•  Plan for ongoing analytics 
•  Focus group on labels & language 



References 

•  Donald Norman, Emotional Design: Why We 
Love (or Hate) Everyday Things 

•  Aarron Walter, Designing for Emotion. 

•  Dimitry Fadeyev, “10 Useful Usability Findings 
and Guidelines.” Smashing Magazine.  

•  Quian Quiroga R., et al. (2005) “Invariant Visual 
Representation by Single Neurons in the Human 
Brain.” Nature. 435 (7045). 1102-7. 


