Examining the Usability Impact of
Content in Canvas: HTML vs. PDF
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Usability and Accessibility

- “Usability... refers to the ease of access and/or

use of a product or website” (“What 1s
Usability?”).

- “Accessibility refers to inclusiveness for people of
all functional abilities, whether as an
architectural attribute or functionality in

information and computer technology (ICT)”
(Pappas, 203).




Theories of Universal Design

Americans With Disabilities Act of 1990, Pub. L.
No. 101-336, 104 Stat. 328 (1990).
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Course 1 Usability Survey
Usability Survey

The brief survey provided in this exercise is to support an undergraduate research project regarding the
usability of course materials. The readings below are from the class.

Overview

There are two content samples below, one a web page and the other is a PDF file from content you will
be asked to read in this course this semester. Please review both content excerpts and then click on the
survey below.

HTML Content

o HTML Excerpt from "Planning and Organizing Proposals and Technical Reports”
(https:/fusw.instructure.com/courses/536857/pages/strategic-planning)
PDF Content

 PDF Excerpt from "Planning and Organizing Proposals and Technical Reports”
(https:/fusu.instructure.com/courses/536857 Mles/7 266647 8/download ?wrap=1) &

(hitps://lusu.instructure.com/courses/536857 Mles/7 266647 8/download ?wrap=1)

Survey

Click here to take the brief Survey (https://usu.co1.qualtrics.com/)
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Course 2 Usability Survey

Usability Survey

The brief survey provided in this exercise is to support an undergraduate research project regarding the
usability of course materials. The readings below are from the class.

Overview

There are two content samples below, one a web page and the other is a PDF file from content you will
be asked to read in this course this semester. Please review both content excerpts and then click on the
survey below

HTML Content

e HTML Excerpt from "Technical Communication™ Book

lnages/technical-communication-excerpt)

PDF Content
* PDF Excerpt from "Technical Communication” Book
(hitps:/fusu.instructure.com/courses/536857 Miles/72666752/download ?wrap=1). O
(https:/fusu.instructure.com/courses/536857 Miles/72666752/download ?wrap=1)

Survey

Click here to take the brief Survey (https://usu.col.qualtrics.com/) .
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Planning

Defining the Current Situation

Many proposal writers compose the introduction last, preferring to start with the body of

the il s narrative
Richard Johnson-Sheehan, Ph.D. he proposal’s narrative

Associate Professor, Purdue University I'he first section after the introduction is often a description of the current situation. In
Sponsored by Indiana DOT this section, vou will define the problem your project is trying to solve, explaining the
problem’s couses and effects

Strategic PIanning Guidelines for Understanding the Problem

While developing this section, you should keep three guidelines in mind

" 2 . " *  Cuideline 1: Problems are the Effects of Causes

Defining Subject, Purpose, Main Point, and Readers
«  Guideline 2: lgnored Problems Tend to Grow Worse

Defining the subject, purpese, main point, and readers of your project may not seem liks writing. but + Guideline 3: Blame Change, Not People
clarifying these items will help you write better and more efficiently
What Exactly is the Problem You Are Trying to Solve?
This might seem like an odd question to ask, but often people mistakenly try 10 address
The subject defines the scope of your project Define the boundaries of your efforts—the londs of issues the symptoms of the problem and not the problem itself. Here are some gquestions to help
your project addresses and the kinds of issues it does not. you determine what exactly is the problem you are trying to solve

*  What changed to create this problem?

Subject: The Scope of Your Project

Purpose
¢ Is this problem a symptom of a deeper problem?

The purpose explains what project will do. Try writing your purpose in one sentence
purp P proy o gy P N What aspects of the problem cannot be solved by you?”?

» “The purpose of this projectis to..”
¢ "Our goalisto..”
* “The primary aim of this project is to.."

Are you able to solve the whole problem or just a part of it?

Can the problem be solved in stages?

Main Point What are the Problem’'s Causes and Effects?

Your main point states the overall aim of the project. For some projects, it helps to think of this as your A helpful technigue is to use “idea mapping” to identify the causes and effects of the
“strong suit"—the aspect of your project that will be particularly appealing to your proposal’s readers. Iit's problem, The next two figures demonstrate how these idea maps work

what makes your work interesting, exciting, and important. Identifying Causes: Put the problem you are trying to solve in the middle of a sheet

of paper, Then, identify the 2-5 major causes of that problem, For each of these major
causes, identify 2-5 minor causes that create the major cause, Keep mapping out until
» “When this project is completed...” you have identified all the significant causes of the problem

* "We believe this project will.."

A main point can be articulated 3 variety of ways:

Identifving Effects: Again, put the problem you are trying 1o solve i the middle of a

Readers sheet of paper, ldentily the 2-5 major effects of the problem if nothing is done about
it. Then, identify 2-5 minor effects for each of those major effects

A well-developed and articulated understanding of your readers will help you craft your documents more

) i These diagrams should give you a solid overall sense of the problem, its causes, and its
effectively and help you write more efficiently. When considering your readers, keep the following

ellects
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Technical «

Lannon, J. M. & Gurak, L. J. (2017). Specific documents and applications. Technics!
communication (318-325). London, UK: Pearson

John M. Lannon and Laura J. Gurak

Memo Parts and Format

A standard memo has the word "Memo™ or "Memarandum” cantered at the top of the page and includes
a heading (flush to the |eft margin) identfiying the recipient(s). sender (and senders intials), dats, and
subject At the bottom of the memo, include 3 distribution notation if copies ars to be sent to anyone not
listed in the “To" line (usually managers who simgly need to know that the memo was sent). Because
memos are often read rapidly by busy recipients, they must follow this consistent, pradictable format.
Figures 14.1 and 14.2 show these standard lements.

The body copy (main text portion) of 3 memo should focus on one topic. Content should be complets yet
compact, providing all the information readers need but not going into unnecessary detail. Organize the
body of your memo by starting with a short introduction. and then 3 paragraph or two to address the main
issue. Conclude by suggesting 3 course of action or asking your readers 1o follow up. Figure 14.3 shows
a typical memo with all parts labeled.

Memo Tone

' What memao recipients want to know ]

As a form of “in-house” correspondence, memos circulate among colleagues, subordinatss, and
superiors to address questions like these:

+ What are we doing right. and how can we do it better?
« What are we doing wrong. and how can we improve?
+ Whao's doing what. and when, and where?

Memo topics often involve evaluations or recommendations about policies. procedures. and, ultmatsly
the people with whom we work

Because people are sensitive to criticism (even when it is merely imphed) and often resistant to change
an ill-conceived or aggressive tone can spell disaster for the memo's author. So, be especially carsful
about your tone. Consider. for instance, this evaluation of one company's training program for new
employees
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HTML

Moderately eas) Moderately

Slightly easy Slightly




Prefterence for HTML

- “didn't have to download anything”
- “easier to scan”

- “cleaner look”




Preterence tfor PDF

- “had the original words from a published work,
which lends credibility”

- “more familiar with PDF”

- “the pdf opens in a separate tab”




Overall Preference

The PDF Excempt
The HTML Excerpt

They were the same
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Conclusion
- Indicates a preference for HTML files

- Without further research, cannot conclude that
HTML files are overall beneficial for everyone

- Conduct more studies involving a population
representative of USU




Works Cited

Americans With Disabilities Act of 1990, Pub. L. No. 101-336, 104 Stat. 328
(1990).

Colton, Jared S., and Steve Holmes. “A Social Justice Theory of Active
Equality for Technical Communication.” Journal of Technical Writing

and Communication, vol. 48, no. 1, 2016, pp. 4-30.,
do1:10.1177/0047281616647803.

Design, U. (2015). Universal design. Journal of Postsecondary Education and
Disability, 25(3), 212-231.

[HTML Content Icon]. (2017, November 30). Retrieved from
https://fileinfo.com/extension/html

Jarrett, et al., Accessibility score: Low Click to improve 'Designing for People
Who Do Not Read Easily' p. 39-66.




Works Cited Continued

Lewthwaite S. and Swan, H. (2013). Disability, Web Standards and the Majority
World. In L. Meloncon Rhetorical Accessibility: At the Intersection of
Technical Communication and Disability Studies. pp. 157-171. Routledge.

Meloncon, L. (2013). Introduction. In L. Meloncon (Ed.), Rhetorical
Accessibility: At the Intersection of Technical Communication and
Disability Studies (pp. 1-7). Amityville, N.Y: Baywood Pub.

Papas, L. (2014) Accessibility as Context: The Legal, Fiscal, and Social
Imperative to Deliver Inclusive e-Content. In L. Meloncon (Ed.)
Rhetorical Accessibility: At the Intersection of Technical
Communication and Disability Studies pp. 203-217. Routledge.

Utah State Unversity. (n.d.). Mission Statement. Retrieved from
https://www.usu.edu/president/missionstatement/

What is Usability? (n.d.). Interaction Design Foundation. Retrieved from
https://www.interaction-design.org/literature/topics/usability.




