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B A C KG R O U N D

• Media defined

• Mass media has great influence within society (Potter, 2011 & 
Bandura, 2002).

• Medicine and media: the relationship defined 

• Internet is the most frequently accessed platform for health 
information in the U.S. (Pluye, et al., 2019).

• Research is needed to assess the current situation among 
American adults 



Q U E S T I O N  &  O B J E C T I V E

Research question: In American 
adults, is health information obtained 

from media sources preferred to 
health information obtained from 

medical professionals and are 
consumers verifying accuracy of this 

information? 

Hypothesis: American adults are 
more likely to consult media sources 
before consulting a physician with no 
regard to accuracy of medical advice. 

The overall goal of this research is to 
learn more of the media habits of 
American adults in seeking health 
information to determine media’s 

impact on health literacy. 



M E T H O D O L O G Y

• Study design is an online survey with a representational sample 
size of 358 American adults ages 18 years and older 

• The survey consisted of one preliminary qualifying question and 
nine questions regarding media use in obtaining and 
implementing medical information.

• Two separate univariate ANOVA analyses were done to analyze 
the significance of age, media use, and application to the 
preference of source and likelihood to check for accuracy. 



F I N D I N G S  



F I N D I N G S  C O N T I N U E D  



A N A LY S I S  R E S U LT S



C O N C L U S I O N

Overall 

• More than half of the American adult population are likely to use media 
sources for medical information, check for its accuracy, and apply this 
information

The hypothesis was rejected. 

• Medical professionals are reportedly used more than media sources as a 
first resource for medical information

• Media preference over medical professionals is not a significant factor in the 
likelihood of checking for accuracy

Next steps for current research

• Run different analyses with media verses medical professional preference as 
a dependent variable to see what factors are significant in that decision

Future research 

• Test prevalence of the use of specific media sources in seeking medical 
information 

• Test the impact of media medical information on health literacy directly
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