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agreeableness. This finding was only marginally significant, however. Adding the

quadratic term of the independent variable in Step 2 did not significantly improve the
model. Even though the linear term became significant (B = .35, p <.05), the quadratic
term was not significant, nor was the overall model.

Model 2 (see Table 4 on the inner left side) examined the relationship between
women’s perception of their friends’ approval of the relationship and women’s
perception of their dating partner’s agreeable personality. The results of Model 2 (Step 2)
show that the linear term is significant (B = .54, p <.01), the quadratic term (B=.34, p <
.10) approaches significance, and the overall model is significant (R = .33, p <.05).
This finding suggests that women who perceive their friends to be more approving of the
relationship also perceive their partner as having a more agreeable personality.
Moreover, women who perceive their friends’ to be more disapproving also tend to view
their partner’s personality in a more positive light (see Figure 4). Thus, these findings
provide tentative support for the association between the curvilinear relationship between
women’s perception of their friends’ approval of the relationship and women’s
perception of their partner’s agreeableness.

The relationship between women’s perception of their partner’s parents” approval
of the relationship and their perception of their partner’s agreeableness was examined in
Model 3. Even though the quadratic term in Step 2 approached statistical significance, the
overall model was not significant, and explained only 19% of the variance in the
dependent variable.

The fourth model (found on the right-hand side of Table 4) predicted women’s

perception of their partner’s agreeableness from their perception of their partner’s
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Figure 4. The curvilinear relationship between women's perception of their friends’
approval and women’s perception of their partner’s agreeableness.

friends’ approval for the relationship. Step 1 was nonsignificant and explained only 8%
of the variance. However, adding the quadratic term more than tripled the amount of
variance explained in the dependent variable. The quadratic term was significant (B = .38,
p =<.05), suggesting that both lower and higher levels of women’s perceived approval of
the relationship from the partner’s friends’ were associated with more positive
perceptions of the partner’s agreeableness, whereas a moderate level of social network
approval was associated with less positive perceptions of the partner’s personality. The
overall model, however, only approached statistical significance (R? = .25, p <.10).

Thus, these findings (illustrated in Figure 5) only partially support Hypothesis 1.
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Figure 5. The curvilinear relationship between women’s perception of their partner’s
friends” approval and women’s perception of their partner’s agreeableness.

Love

Hypothesis 2 predicted a curvilinear relationship between perceived approval for
the relationship (from either own parents, own friends, partner’s parents or partner’s
friends) and feelings of love for the partner, such that both higher and lower levels of
social network approval ought to be associated with stronger feelings of love for the
partner, whereas moderate levels of social network approval ought to be associated with
less love for the partner.

Model 1 (see Table 5) examined the relationship between men’s perception of

their parents” approval of the dating relationship and their feelings of love for their




Table 5

Hiercrchical Regression Analysis Regressing Men's Love on Men's Control Variables (Age, Relationship Duration, and

Social Network Overlap) and the Linear and Quadratic Terms of Men's Independent Variable (N = 41)

Model 1 Model 2 Model 3 Model 4

Step 1 Step 2 Step1  Step2 Step 1 Step 2 Stepl  Step2
Variab'es B B Variables B B Variables B B Variables B B
Age -.00 -.01 Age =12 -.14 Age -.01 -.01 Age -.01 -.01
Duration 59 60%* Duration 59% .58 Duration .68** .74***  Duration Lok LT
Overlao -21 -.24 Overlap -.14 =12 Overlap -21 -17 Overlap -.01 -01
Own parents LT S0 47 Own friends LT 23 a2 Part. parents LT AG** 38* Part. friends LT -11 -.00
Own parents QT ----—-- -17 Own friends QT -=----- -.14 Part. parents QT -=--ee- -19 Part. friends QT ------- .18
R? 6% 38** R? 24t .26t R? 39%%  41%x R? 23t .24+
F for change in R*  4.87** 1.03 F for changein R* 2.63+  1.17  Fforchangein R*  533** 138 F for change in R*  2.55% 15

LT = linear term, QT = quadratic (squared) term. Variables were standardized; thus, B can be interpreted as 8. fp <.10; *p <

.05; **p <.01; ***p <.001; two-tailed.
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partner, controlling for the effects of age, relationship duration, and social network

overlap. The findings show a significant positive linear relationship between the length of
time the couple had reportedly dated and men’s perception of their parents’ approval of
the relationship with men’s feelings of love for their dating partner. That is, the longer the
relationship had lasted and the more men perceived their parents to approve of the dating
relationship, the stronger men’s feelings of love for their partner. Adding the quadratic
term of the independent variable did not significantly improve the model, but the overall
model (Step 1) was highly significant (p <.01) and explained 36% of the variance in
men’s feelings of love for their dating partner.

In Model 2, men’s feelings of love for the partner were regressed on men’s
perception of their friends’ approval of the dating relationship and the three control
variables. The results show that only relationship duration was significantly positively
associated with men’s feelings of love. No support was found for a linear or curvilinear
association between men’s perception of their friends” approval and their feelings of love
for the dating partner.

The findings for Model 3 mirror those for Model 1. Again, only relationship
duration and the linear term of men’s perception of their partner’s parents’ approval of
the relationship significantly predicted men’s feelings of love for the partner. Together,
the independent and dependent variables in Step 1 explained 39% of the variance in
men’s love.

The findings for Model 4 are a mirror image of those for Model 2. Only
relationship duration significantly positively predicted men’s feelings of love for the

partner in both Steps 1 and 2 and the overall model (Step 1) predicted only 23% of the




