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In the previously-mentioned state-wide study, Richardson and Perry 

(1967) found that 96 per cent of Utah's visitors would recommend Utah 

to their friends. 
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People from around the country like Utah, it was said, when they 

come here. Therefore, those who are interested in seeing the tourist 

industry develop in Utah rapidly need not have any concern about visitor 

disappointments. Rather, their concern should be how to get people 

from the rest of the country to come here in the first �p�l�a�c�e�~� (Richardson 

and Perry , 1967) 

Information booths 

More than 96 per cent of the 1967 and 1968 summer tourists who 

visited Bridgerland and stopped at one of the area information booths 

indicated that they felt the booths were necessary and most helpful. 

Bridgerland's information booths were rated excellent by 57.44 per cent 

and 40.34 per cent indicated that they were satisfactory. Only 1.7 

per cent rated them as disappointing, and only . 52 per cent checked 

uninformative (Tabl e 13). 

Friendliness of people 

Of the 1967 and 1968 summer tourist parties, 95.56 per cent of 

the parties indicated that Bridgerland citizens wer e friendly. Onl y 

2. 22 per cent of the summer tourist parties rated Br idgerland as un

friendly, and 2.22 per cent offered no opinion of the people i n Bridger

land (Table 14). 
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Table 13. Discussion of information booths located in Bridgerland during 
1967 and 1968 for convenience of tourists 

How do you feel about the information booth where you stopped? 

Excellent 57.44% 

Satisfactory 40.34 

Disappointing 1. 70 

Uninformative .52 

Total 100.00% 

Do you feel that information booths are desirable and helpful? 

Yes 

No 

Total 

96.23% 

~ 

100.00% 

Table 14. Comparison of the friendliness of people in Bridgerland with 
citizens of the entire state. Opinions expressed by 1966 
summer tourists to Utah, 1966 non-resident hunters and 1966- 67 
non-resident skiers. 

Bridger land Utah a Utah a Utah a 
Rating tourists tourists hunters skiers 

Very friendly 28.15% 61.007, 61.00% plus 50 . 00% 

Friendly 67.41 41.00 37.50 45.00 

Unfriendly 2.22 1.00 .50 2.50 

No opinion 2.22 3.50 1.00 4.00 

a 
Figures from Consumer Decisions Affecting Vacation Patterns by Hunt 
and Brown (19£7). 
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Organized tour i st and recreation programs 

In 1966 The Better Homes and Gardens Travel Stud y, conducted by 

Ross Jurney and Associates, Inc . , found that a large number of t ourist s 

prefer package tours which now a r e available through travel agencies. 

However, when Bridgerland visitors were asked if they wou l d partici

pate in organized tours and recrea tion programs, 63 . 27 per cent said 

that t he y preferred planning their own act ivities . Twen ty-eight pe r 

cent fe lt that they would like t o participa t e in guided tours and l ec 

tures of loca l interest and supervised activities. Another 8.60 per 

cent offered no opinion at all. 

Touri st evaluation of Bridgerland 

recreation 

Of the summer tour i st parti es who visited Br i dger l and dur i ng t he 

1967 and 1968 vac ation season, 70 . 54 per cent were not attracted to 

Bridger land because of its recreat ion f acilities. 

Only 29 . 46 per cent of the respondents came primarily t o participate 

in some form of recreational activity. This can be accounted for by 

t he fac t that more than 51 per cent of the Bridgerland t ourist popula tion 

,;ere merely passing through. 

When these v isit or s were asked to eva l ua t e f i ve of the Bridgerl a nd 

outdoor-recreation activities , more than 50 per cent had no opinion at 

a ll. However, of those who expressed an opinion, t he majority f e lt that 

four out of five act i vities were exc e l l ent. 

The one exception was hunting, which general l y wa s rated as 

a dequate (Ta ble 15). 



Tab l e 15. Evaluation of outdoor-recreation fac ilities in Bridgerland 
by summer tourist parties of 1967 and 1968 
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Excellent Adeguate Poor Don't know 

Swimming 20.30% 18.05% 4.51% 57. 14% 

Hunting 7.56 10.61 5 . 30 76 . 53 

Fishing 19.01 8.25 9.97 62 .77 

Boating 22.56 13.51 1.50 62.40 

Camping 31.34 20.90 2.98 44.78 
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CHAPTER V 

SUMMARY AND CONCLUSIONS 

The study discussed on pre vious pages was designed in order t o 

assess clear l y the characteristics of visitors who come t o Bridgerland, 

what attrac t ed them t o Bridgerland and what these people did whi l e 

visiting there. The survey also attempted to identify the attitudes of 

these people and whe t he r or not they will re turn t o Bridgerland again . 

The da ta presented examine non- r esident tourist use of Bridger land 

for the 1967 and 1968 s ummer seasons . 

The ave r age tourist party wh i c h pa ssed thr ough Bridgerland during 

this stud y period was of 4.01 pe r sons . Fifty- six per cent of these 

tourists were adults; children made up 29 per cent of each group, and 

teens accounted for 15 per c ent . 

Party heads of these summer tourist parties exhibited a high l eve l 

of educa t i on . Thirty- seven per cent of thes e individua ls had completed 

co llege, and 32 per cent had finished graduate school . Anothe r 8 per 

c ent had a ttende d some business or t ec hnical school. 

The most common income gr oup was $5,000 to $9,999 class. The r e 

maining classes ranked by s iz e are $10,000 t o $14 ,999, $15,000 plus , and 

be l ow $5,000 . 

It also was fo und that 43 . 28 per cent of the people polled had 

more than one membe r of the family con t ributing to the famil y income . 

The most common residence was th e small city, with over 25 per cent 

in rhis area. 



The remaining areas are listed by size : 

1. Suburb of large city, 

2 . Centra l city over 50,000 population, 

3. Rura l areas. 

Forty-six per cent of the tourists who visited Bridgerland fo und 

their l odging in local hotels or motel" . 
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Next in frequency was the class, relatives and friends, followed 

by the us e of tents. Next came pickups and campers, and then trailers. 

Fort y-seven per cent of the se tourists preferred to prepare their 

own meals while on vacation, and another 39.89 per cent ate in restaurants. 

In determining what motivated these people to visit Bridgerland, 

it was discovered that 51.82 per cent were just passing through en route 

to other vacation spots . Thirty-seven per cent indicated that Bridger

land was the i r vacation destination, and another 11.36 per c ent spent 

only a f ew hours there . 

When deciding the time of year for a vacation, schedule of employment 

and school vacation were the two leading reasons followed by the weather 

conditions and the influence of friends. 

More than 40 per cent of the visitors had been there previously. 

Most suggestions to tour Bridgerland were made by the husbands or 

unattached individua l s . Next in importance were sources outside the 

party, wives and then children . 

Mos t of the summer tourists did not participate in summer r ecreation 

programs that required active participation. Swimming, go lf, hunting 

and fishing, for example, did not appeal to 50 per cent of the tourists. 

The most common forms of recreation used by the visitors were: 

l o,k i ng at the scenery and taking side trips, visiting historic sites 
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and the Utah State Parks. 

Evening enter tainment consisted of campfire activity, 33 . 87 per 

cent; television and radio, 21 . 86 per cent; reading, 19 . 68 per cent, and 

local entertainment and night clubs, 13.66 per cent and going to movies, 

10.93 per cent. 

Tourists felt that the information booths provided throughout the 

area are very helpful and necessary to promote tourism . 

The particular booths located in Bridger land were rated as excellent 

and their services were greatly appreciated, tourists said. But when 

these people were asked to go one step farther and participate in 

organized tours and supervised recreation programs, only 28 . 13 per cent 

said J 
11 Yes . 11 

Seventy-one per cent indicated that they wou ld return to Bridgerland 

in the future, and 84.33 per cent said they would recommend a vacation 

to Bridgerland to their friends. 

Existing r ecreational facilities were general l y rated as excellent 

and Bridgerland resident s were found to be friend l y in 95.56 per cent 

of the cases . 

Conc lu sions 

The fo llowing conclu sions a r e presen t ed on the basis of this study. 

From the findings of this study, it was determined that the party 

head is an adult ma l e. He is well educated, wi th a college degree or 

better, and he makes his home in a small city . And it was found that 

he has an income of over $10,000 per year. Also it was concluded that 

the ma l e member of the family made the initial decision to visit Bridger

l and . Based on these findings it is concluded that Brid gerland publicity 


