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ABSTRACT
The Rise of Populist Rhetoric and the Mainstreaming of a Party?
Testing the Rhetorical Shifts Between Front National’s Presidents Jean-Marie Le Pen and
Marine Le Pen
by
Muriel C. McGregor
Utah State University, 2019
Major Professor: Dr. Steffen Blings
Department: Political Science
In France, the far right-wing party, Le Front National, has experienced recent

growth in electoral success. Scholars of the Front National have in part attributed the
party’s success to its increased use of populist rhetoric, that is anti-elite sentiments, anti-
pluralist sentiments, and appeals to people. This thesis delineated a definition of populist
rhetoric and examined its use between the Front National’s past president Jean-Marie Le
Pen (JMLP) and current president Marine Le Pen (MLP) in order to test these scholarly
claims. In particular, | tested three hypotheses: 1) the use of populist rhetoric by MLP
compared to JMLP has experienced either no change or an increase; 2) the use of
xenophobic rhetoric by MLP compared to JMLP has experienced either no change or a
decrease; and 3) the use of economic rhetoric by MLP compared to JMLP has
experienced no change or an increase. Using an inductive mixed methods approach, |
compiled a dictionary of populist, xenophobic, and economic rhetoric. Then, using
transcriptions of the party leaders' campaign speeches for the 2002, 2007, 2012, and 2017

French presidential elections, | conducted a quantitative dictionary-based analysis on



their use of populist, xenophobic, and economic rhetoric. For added nuance and to
validate my quantitative results, 1 sampled a selection of the speeches to use for a
qualitative content-based analysis. My results showed that, contrary to scholarly claims,
there has been only a relatively small increase in the use of populist rhetoric between
JMLP and MLP. This was due to MLP’s 2012 campaign; however, my inclusion of
MLP’s 2017 exposed a return to levels of populist rhetoric use comparable to JMLP.
Overall, I argue that the perceived increased use of populist rhetoric in the Front National
has more to do with the saliency of populism than numerical fact.

(96 pages)



PUBLIC ABSTRACT
The Rise of Populist Rhetoric and the Mainstreaming of a Party?
Testing the Rhetorical Shifts Between Front National’s Presidents Jean-Marie Le Pen and
Marine Le Pen

Muriel C. McGregor

Populist movements have been on the rise across Europe and the Americas. In
France, the far right-wing party, Le Front National, has experienced recent growth in
electoral success. Scholars of the Front National have in part attributed the party’s
success to its increased use of populist rhetoric. This thesis examines the populist
rhetoric used between the Front National’s past president Jean-Marie Le Pen and current
president Marine Le Pen in order to test these scholarly claims. Based on their campaign
speeches for the 2002, 2007, 2012, and 2017 French presidential elections, | conducted a
quantitative dictionary-based analysis on the difference in use of populist, xenophobic,
and economic rhetoric between Jean-Marie Le Pen and Marine Le Pen. My results show
that there has been only a relatively small increase in the use of populist rhetoric between
the two leaders. Consequently, | argue that the perceived increased use of populist
rhetoric in the Front National has more to do with the saliency of populism than

numerical fact.
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INTRODUCTION

On April 21, 2002 Jean-Marie Le Pen - the President of the far right-wing party
the Front National - won enough of the popular vote to boost him to the second round of
the French presidential election. Meanwhile, France’s establishment looked on aghast
that extreme rhetoric intimating a right to difference, the return of the death penalty, and
denial of the holocaust was apparently resonating with the French people.! Fast-forward
to France’s most recent presidential campaign in 2017 where the new president of the
Front National - Marine Le Pen (daughter of Jean-Marie Le Pen) - not only succeeded to
the second round of voting, but emerged as a real contender to win.? Her platform of
economic protectionism, welfare chauvinism, combating illegal immigration, and
criticizing the European Union attracted voters from across the board.?

Part of the Front National’s rising success has been attributed to its use of
populist rhetoric (see Gundogar 2013; Mondon 2016; Reynié 2011; Stockemer 2014;
Wieviorka 2013; Williams 2011). Indeed, news sources and scholars alike have
increasingly associated the party with the right-wing populist movements sweeping
across Europe and the United States (Galston 2018; Mondon 2015; Wodak 2013,

2017). Marine Le Pen has accepted the party’s rising affiliation with populism, casually

! “Le Pen vote shocks France.” The Guardian. 22 April 2002.
https://www.theguardian.com/world/2002/apr/22/thefarright.france.

2 “Erance’s Le Pen turns far-right party into contender for power.” Reuters. 14 April 2017.
https://www.reuters.com/article/us-france-election-lepen-newsmaker/frances-le-pen-turns-far-right-party-
into-contender-for-power-idUSKBN17G18J.

3 «“Le programme de Marine Le Pen pour la présidentielle 2017.” L ’Express. 11 April 2017.
https://www.lexpress.fr/actualite/politique/elections/programme-marine-le-pen-presidentielle-
2017_1896717.html.



expressing that “Populiste? Le mot ne me géne pas” [Populist? The word doesn’t bother
me].4

While the saliency of populism and its use among politicians has grown, the
question emerges if the National Front has actually increased its populist
rhetoric. Currently, no Front National scholar has systematically tested if this rhetorical
shift actually exists. Several, however, argue that the populist repositioning of the party
began under Jean-Marie Le Pen, prior to Marine Le Pen’s leadership (Mondon 2014;
Gundogar 2013) - henceforth abbreviated as JMLP and MLP respectively. In the 2007
presidential election these efforts were greatly aided when the right-wing republican
party candidate - Nicholas Sarkozy - explicitly coopted the FN’s stances on immigration
and law and order as well as their burgeoning populist strategy (Mondon 2014). Indeed,
this allowed for the National Front’s viewpoints to enter the political mainstream. AS a
counter to this view, though, other scholars claim that the party’s gradual move towards
populism during the 2000’s was catalyzed by the rising National Front leaders - which
included MLP - not IMLP (Stockemer 2014).

In my thesis, | shed light on this debate by systematically measuring the populist
rhetoric as well as the xenophobic and economic rhetoric in JMLP’s and MLP’s
campaign speeches from the French 2002, 2007, 2012, and 2017 presidential
elections. The Front National offers a unique case in that it has only had two leaders
since its inception; this allows for more rhetorical consistency over time as well as for

easier isolation of any rhetorical shifts. Indeed, as seen with the FN, far-right parties are

4 Note, all French translations in this paper are my own. “Marine Le Pen « Populiste? Le mot ne me géne
pas ».” VSD. 9 November 2011. http://vsd.fr/les-indiscrets/18681-marine-le-pen-populiste-le-mot-ne-me-
gene-pas-4582.



often leader focused. Consequently, leaders, as the most visible part of a party,
communicate frames of reference — that is norms, values, and beliefs — with potential
voters, shaping their perception of reality (Druckman 2001). This is often done through
the vehicle of campaign speeches. While political speeches are often multi-authored, it is
the political speaker who owns their message and hence the impression they impart
(Charteris-Black 2011).

Through my research, | developed three dictionaries: one that measures populist
rhetoric, one for xenophobic rhetoric, and one for economic rhetoric. | utilized these
dictionaries to analyze JMLP’s and MLP’s campaign speeches; this formed the basis for
my quantitative results. My quantitative results give solid numbers on the use of
populist, xenophobic, and economic rhetoric between JMLP and MLP as well as
elucidate the scholarly debate as to the extent of the leader’s actual rhetorical
differences. Moreover, | created a descriptive coding scheme for the categorization of all
three types of rhetoric. | used this scheme to code a random selection of campaign
speeches from both JMLP and MLP. This formed the basis for my qualitative analysis.
My qualitative analysis not only validates my quantitative results and provides context,
but draws out the nuances of current scholarly claims. The ultimate dataset | obtained on
the populist, xenophobic, and economic rhetoric used by JMLP and MLP serves as the
foundation for future analysis on the perception of the Front National and the use of
populism. While the instruments | used and results | derived are specific to the FN, my
methods stand as a model for other researchers to follow in analyzing other far right-wing

populist parties and their leader’s rhetoric.



In this thesis, | first define populism, followed by a discussion on far right-wing
populist rhetoric, inclusionary and exclusionary populism, xenophobic rhetoric, and
economic rhetoric. Next, | briefly describe the Front National’s origin and evolution
under JMLP. Then, I review the current literature concerning the rhetorical shift between
JMLP and MLP and propose three testable hypotheses. | subsequently outline the
methodology for my research and provide the results of my initial dictionary and coding
pilot tests. Next, | report the results of my quantitative and qualitative analyses. Lastly, I
test my data against my hypotheses and discuss the implications of my findings with

respect to the scholarly debate.



POPULISM: A DEFINITION

In order to form a basis for my dictionary on populist rhetoric, | first define
populism. According to the frequently referenced definition by Mudde, populism is “a
thin-centered ideology that considers society to be ultimately separated into two
homogeneous and antagonistic groups, ‘the pure people’ versus ‘the corrupt elite’, and
which argues that politics should be an expression of the general will of the people”
(2004, p. 23). This results in three foundational pillars of populism: 1) anti-elitism, 2)
anti-pluralism, and 3) appeals to the people. Moreover, populism frequently involves a
charismatic leader, although it is not a requirement (Muller 2017; Van der Burg &
Mughan 2007). For the purposes of my research, | focus on and define the three pillars
of populism. With respects to the claim that populism is an ideology, further discussion
is beyond the scope of this paper. Do note, however, scholars range on their
categorization of populism as a “thin-centered” ideology, a strategy, or a discursive style
(for ideology see Freeden 1996; Stanley 2008; for strategy see Canovan 1999; Giraudi
2018; Betz 2004; for discursive style see Moffit & Tormey 2014).

For the first pillar of populism, anti-elitism references a disdain for the power held
by the political class and administrative bureaucracy (Betz & Immerfall 1998). Indeed,
formal institutions and structures are seen as self-interested and unresponsive to public
policy preferences (Galston 2017). In turn, the second pillar of anti-pluralism grounds
itself on the belief that “the people” are homogeneous and that their culture needs to be
protected (Betz 2004; Galston 2017). This connects with the ethnopluralist perspective
which “considers different cultures to be equal, but distinct and thus incompatible” as

well as nativist tendencies which perceive outsiders as a threat to the native culture



(Golder 2016, p. 480). As for the last pillar, appeals to the people, this encompasses the
idea that ordinary citizens house inherent “common sense” which lends them authority to
make governmental decisions, often via referendum (Ignazi 2003, Betz & Immerfall
1998, Mudde 2007). Moreover, such appeals include attempts by politicians to stir
people's anger, fears, and resentments (Betz 1994; Mondon 2014; Wodak 2015). Do note
that the literature defining appeals to the people is underdeveloped compared to the other
two pillars of populism. As a result, this pillar retains a degree of ambiguity to be filled
by future research.

For the purpose of my thesis, | chose to use Mudde’s definition for its concise
articulation on the widely agreed elements of populism, namely anti-elitist and anti-
pluralist messages with the claim to be the voice of the silent majority. The concentration
on these features points to the heart of populism in action via rhetoric, rather than
digressing into a theoretical discussion of its structure. Moreover, both anti-elitism and
anti-pluralism speak to the connection between populism and democracy. That is when a
democratic system is not sufficiently responding to its citizens, a spoken critique of the
political administration is necessary in order to correct this disconnected representation
(Canovan 1999; Giraudi 2018). When people feel alienated - whether it be through
ethnic competition, relative deprivation, or isolation® - this can lead to a demand for
change. Parties can utilize their given political opportunity structure to address these
concerns and increase electoral support (Eatwell & Mudde 2003; Rydgren 2007).

There are two main strains of populism: inclusive and exclusive. Inclusive and

exclusive populism can be broken down into three dimensions: material, political, and

5 For further discussion on why people support far right-wing parties (i.e. demand side theories) see: Betz
1994; Eatwell & Mudde 2003; Lucassen & Lubbers 2012; Kriesi et al 2006; and Rydgren 2007.



symbolic (Mudde & Kaltwasser 2013). Along these dimensions, inclusive populism
targets specific groups to receive more state benefits, increase political participation, and
be part of “the people”. Exclusive populism, on the other hand, aims to prevent specific
groups from receiving state benefits, often calling for a national preference system (also
known as welfare chauvinism) where natives get preference in receiving state benefits
(Rydgren 2004). Moreover, exclusive populism attempts to stymie these same groups
from engaging in the democratic process and from being considered part of “the people”.
The motivations beyond exclusionary populist policies often stem from ethnocentrism -
that is a preference for one's in-group, a sense of in-group superiority, and a desire to
preserve one’s in-group cohesion (Bizumic & Duckitt 2012). As a result, these policies
are often targeted at ethnic minorities and foreigners. Consequently, exclusive populism
falls within the populist pillar of anti-pluralism.

The two distinct strains stem from differing historical factors, ideological
foundations, and geographical locations; namely, Latin America with inclusive and
Europe with exclusive (Mudde & Kaltwasser 2013). In Europe populist parties are
generally found exclusively on the far-right with ties to nativist and authoritarian
ideologies. Due to the association between Europe and exclusive populism, | focus on
exclusive populism in my research and exclude further discussion of inclusive populism.
However, a more expansive research project would merit a lengthened analysis of

inclusive populism.



FAR RIGHT-WING POPULIST RHETORIC

While Mudde's definition establishes the three pillars of populism, my research
aims to hone in on populist rhetoric. Since scholars have traditionally categorized the
Front National as a far-right wing party, | delineate out far right-wing populist rhetoric in
particular. While the examination of scholarly debate surrounding what constitutes a far
right-wing party is beyond the scope of this paper, | base my use of the word on the idea
that a far right-wing party advocates for major societal changes — which veer from current
policy consensus — through participation in democratic political institutions (Eatwell
2000; Powell 1986).

On its own, rhetoric is the “practical science and art of effective or efficient
speaking and writing in public” (Abell et al. 2008). Rhetoric conjoined with populism
manifests as anti-elite and anti-pluralist sentiments with the claim that these opinions are
representative of the people. In particular, populist rhetoric distinguishes between the in-
group and the out-group(s) and creates a list of enemies. These enemies include the
political and economic elite as well as anything that threatens the in-group. With respects
to far right-wing populist parties, other enemies are frequently the progressive left, the
media, ethnic minorities, immigrants and refugees, Muslims and Jews, ex-patriots,
international organizations, and foreign countries (Mudde 2007, Chapter 3).

Another feature of populist rhetoric is its various appeals grounded in the anti-
elite and anti-pluralist framework where people should be the basis of governmental
decisions. In far right-wing populism, these appeals manifest as an appeal to the common
sense of the people against intellectual knowledge, an appeal to feelings of being

exploited, an appeal to fears of disruption and insecurity, an appeal to the right to cultural



difference, and an appeal to national preference (Betz & Johnson 2016). Moreover, these
appeals are often presented in black and white options and/or as part of a conspiracy
theory with specific moral stances and historical myths used to justify predetermined
conclusions (Wodak 2015).

Furthermore, far right-wing populist rhetoric is often used by a charismatic leader
(Muller 2017; Van der Brug & Mughan 2007). This translates into the leader using
everyday plain language as way to make their message clear and relatable. Indeed,
charismatic populist politicians attempts to represent themselves as part of the people
while at the same time claiming to be the solution. Overall this creates a “double
positioning as both the savior of the people and representing the people; and as being one
of the people” (Wodak 2015, p. 127). Savvy political leaders also use an element of
performance when delivering populist rhetoric; however, analysis of this dimension is

beyond the scope of this paper.
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XENOPHOBIC & ECONOMIC RHETORIC

While my research’s main concern is in regards to measuring populist rhetoric
between JMLP and MLP, the creation of dictionaries for both xenophobic and economic
rhetoric provide additional insight into scholarly claims about the Front National. As a
result, | separate out each type of rhetoric into its own dictionary — that is populist,
xenophobic, and economic — and further delineate subcategories for each type of rhetoric
in order to achieve more granular measurement.

Xenophobia is a “fear of individuals who are different or ‘strange’” (Rydgren
2004, p. 158). Xenophobic rhetoric, then, encompasses negative references to other
ethnic identities (Pérez 2015), sometimes to the point of fear, hatred, and hostility (Watts
1996), with a belief that people have an inherent right to live separately from these other
ethnicities (Miles 1993). Overt xenophobic rhetoric can be couched in terms of
biological racism and ethnopluralist sentiments — that is the maintenance and/or
establishment of ethnically separated regions as well as the preservation of one’s culture
against homogenization (Betz 1994), called a right to difference or differentialism.

On the milder side, exclusionary populist rhetoric — which encompasses attempts
to prevent certain groups from receiving benefits or participating in the political process -
can be seen in calls against immigration, for ultra-security policies, and in favor of
national preference (Hainsworth 2004). While the line between overt xenophobic
rhetoric and exclusionary populist rhetoric is subjective, overt xenophobia is always a
subset of exclusionary populist rhetoric while exclusionary populist rhetoric is always a

subset of anti-pluralist rhetoric. For a diagram showing the relationship between anti-
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pluralism, exclusionary populism, and xenophobic rhetoric, see Figure 1, Nested Anti-

Pluralism.

Figure 1. Nested Anti-Pluralism
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In my analysis | separate out anti-pluralist, exclusionary populist, and overt
xenophobic rhetoric into three categories. | put words that are anti-pluralist only in a
category under the umbrella of populist rhetoric. Under xenophobic rhetoric, | put words
that reference exclusionary populism in their own category and words that represent overt
xenophobia in their own category. Also of note, while exclusionary populist and overt
xenophobia rhetoric are not limited to the far-right, far-right wing parties frequently
utilize them (for further discussion on the link between xenophobia and far right-wing
parties, see Betz 2003; Karapin 1998; and Kopecek 2007).

I define economic rhetoric in politics as including statements about the nation’s

growth, unemployment, wages, taxes, corporations, and trade. More precisely, however,
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a politician’s discussion of economics aims at appealing to voters by highlighting
responsible parties and how, in turn, they can offer congruency or change (Anderson
2000).

Paired with right-wing populism, economic rhetoric advocates anti-globalization,
protection of national businesses and native employment, and regulation of the financial
elite (Betz & Immerfall 1998; Mudde 2007). As a result, in my analysis, | separate out
economic rhetoric into two categories: general economics and right-wing populist
economics. Moreover, since right-wing populist economic rhetoric encompasses
regulation of the financial elite, it also overlaps with anti-elitism on this point.
Consequently, words that reference finance and banking fall under both categories. For
a diagram showing the relationship between anti-elitism and right-wing populist
economic rhetoric, see Figure 2, Venn Diagram Anti-Elitism & Right-Wing Populist

Economics.

Figure 2. Venn Diagram Anti-Elitism & Right-Wing Populist Economics

Right-Wing
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Economic
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Overall, the relationship between populist, xenophobic, and economic rhetoric is
complex. Scholars do not agree on definitions for each type of rhetoric, nor are they able
to set definite outlines of what each rhetorical category encompasses. For my thesis,
however, | have attempted to establish general boundaries for populist, xenophobic, and
economic rhetoric in order to have a basis for quantitative measurement as well as to
create a model for other researchers. To visualize the relationship between populist,
xenophobic, and economic rhetoric, along with their subcategories of appeals to the
people, anti-pluralism, anti-elite, exclusionary populism, overt xenophobia, far-right wing

populist economics, and the general economy, see Figure 3: Rhetoric Categories &

Hypotheses.®
Figure 3. Rhetoric Categories & Hypotheses
Populist Rhetoric Economic Rhetoric
Hypothesis 1 Hypothesis 3
Appeals to
People

Overt
Xenophobia

Xenophobic Rhetoric
Hypothesis 2

6 For a presentation and explanation of my hypotheses and how each rhetorical category relates to each
hypothesis, see my section “Rhetorical Shifts Between JMLP and MLP” pages 20-22.
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THE FRONT NATIONAL: BEGINNINGS AND EVOLUTION UNDER JMLP

As detailed in the work of Delwit (2012), the Front National embodied a desire
for radical right-wing politics to be seen as modern, forward-looking, and respectable.
Founded in 1972 through a unification of several French neofascist/nationalist parties and
with Jean-Marie Le Pen chosen to be its first president, the FN sought to democratically
overthrow what it saw as a decadent regime under Georges Pompidou and protect against
subversive communism.’

In the 1980s8, as a “conservative revolution” began to take hold in Europe and the
United States, the FN honed in on key issues like unemployment due to
deindustrialization, the problems associated with immigrants, and the need to increase the
French birth rate in order to maintain national identity. As the party found its footing in
the political arena, it specialized its message further to promote la préférence nationale
[national preference] and immigration policy reform. Moreover, during the 1988
presidential election, JMLP paid particular attention to his image as well as his platform,
landing him 4th place in the first round of voting and contributing to the FN’s success in
the legislative elections that year. Gradually, a pattern began to emerge for the Front
National’s voter base: male, young to middle aged, non-practicing Catholic or non-

religious, and blue-collar worker.®

7 Delwit organizes FN history into four stages. This beginning phase - la traversée du désert - spans from
1972-1983 as outlined in pages 11-18

8 Delwit titles this phase “L enracinement et la consolidation du Front National”, which spans from 1983-
1999, pages 18-29.

® While the Fromt National was originally associated with the Catholic Church — due to support from
prominent Catholic conservatives, such as the archbishop Marcel Lefebvre —, the party’s link to Christian
values has more to do with France’s history as a Catholic nation, nationalist sentiments being linked to that
history, and the association of nationalism with the far-right. For further discussion on the development of
the FN voter base, called ouvriéro-lepensisme, see pages 24-25.
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However, the party received bad press throughout the early 1990s after IMLP
made several anti-Semitic and racist statements.'® The party became further stigmatized
when it declared opposition to the Maastricht Treaty — the impetus for the creation of the
EuroZone. The National Front feared that a merging of economies would destroy
France’s sovereignty, national identity, and overall patriotism. At the same time, the key
enemy of the party — the Soviet Union — collapsed. Another setback came when the
party’s délegue général [executive officer] Bruno Mégret split to create his own party in
1998 after IMLP refused to “normalize” the party’s rhetoric as well as to concede his
position as the party’s president.!!

Despite voter polls showing that the Front National was viewed as “racist,
sectarian, and incapable of governing” (Shields 2007, p. 247), the party experienced a
resurgence in the mid-1990s. Unemployment was on the rise as were crime rates.
Moreover, a large number of immigrants were moving into France creating new social
tensions. In 1995, JIMLP launched another presidential campaign. He ran on a platform
calling for job creation, national preference, repatriation of certain immigrants, phasing
out of income tax, and the reestablishment of the death penalty. In the subsequent
presidential election of 2002, JMLP unexpectedly made it to the second round of voting,

launching the party to greater visibility.?

10 In particular, JMLP’s mitigation of the Holocaust and Bruno Mégret’s “immigration policy” which called
for the repeal of anti-racist legislation, the expulsion of unemployed immigrants, and the ban on places of
worship foreign to French identity.

11 JMLP declared “The National Front was founded by Jean-Marie Le Pen, led by him for twenty-five years
[...] there isn’t any reason why this should stop.” Meanwhile, Bruno Mégret first introduced the strategy of
dédiabolisation - or dedemonization - for the party. The term was later rebirthed when MLP became party
president.

12 The next phase in FN history, [’essoufflement (constriction), encompasses 2000-2011. See Delwit 2012,
p. 29-36.
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Gradually, however, once loyal party voters drifted toward the center-right, in
particular in the 2007 presidential election of Nicolas Sarkozy. Moreover, voting laws
had changed in 2004 from a regional proportional representative system to majoritarian
one, drastically decreasing FN seats in key areas of support. A growing sense emerged
among party leadership that its image needed to become more mainstream. The radical
element of its rhetoric needed to be eliminated and replaced with political correctness and
modern values. In her 2010 bid to become the new President of the FN, Marine Le Pen
promised to do just that with her dédiabolisation [de-demonization] strategy - compared
to her competitor Bruno Gollnisch who remained steeped in historical negationism and
ties to conservative Catholic stances. After winning the vote to become the party’s new
President, MLP boldly declared that the Front National was not a far right-wing party,

but a party for France and the French people.'3

13 The last phase, la renaissance possible, gives an overview of the initial changes and potential obstacles
for the party under MLP’s leadership.
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RHETORICAL SHIFTS BETWEEN JMLP AND MLP

Scholars of the Front National vary on when they claim that the party shifted its
rhetoric toward populism; however, the claim that there has been a shift is
widespread. Originally, the FN was considered to be a far-right political party under
JMLP. Indeed, the party embraced the idea that it was an outsider with “priorités
radicalement différentes” [radically different priorities] (Shields 2011). JMLP was seen
as a charismatic politician; his stretch as party president, however, also included several
faux pas which tarnished the FN’s image (Williams 2011). While the National Front is
still considered to be on the political right, MLP, as party president, has restructured its
image around her professional and personal charisma (Gundogar 2013; Mayer
2013). Indeed, she has declared “Je suis la candidate de la révolte populaire face au
systeme, de la vérité face au mensonge” [| am the representative of the popular revolt
against the system, of the truth in the face of lies].!*

Only one systematic analysis has been done comparing JMLP to MLP. Alduy
and Wahnich (2015) looked at 500 texts — public speeches, editorials and radio and TV
interviews — by Jean-Marie and Marine from 1987-2013. They used linguistic software
to ascertain lexical frequency, concordance, semantic networks, word clouds, textual
environment, key words, themes, proper names, neologisms, grammatical categories as
well as to compare their findings with normative reference language. In the end, they
conclude that “Marine Le Pen n’a pas fondamentalement altéré le logiciel de pensée

frontiste : sa version en actualise la présentation et le vocabulaire, non le fond

14 Marine Le Pen: ‘Je suis la candidate de la révolte populaire.” 17 February 2012. Le Parisien.
http://www.leparisien.fr/flash-actualite-politigue/marine-le-pen-je-suis-la-candidate-de-la-revolte-
populaire-17-02-2



http://www.leparisien.fr/flash-actualite-politique/marine-le-pen-je-suis-la-candidate-de-la-revolte-populaire-17-02-2012-1865479.php
http://www.leparisien.fr/flash-actualite-politique/marine-le-pen-je-suis-la-candidate-de-la-revolte-populaire-17-02-2012-1865479.php
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idéologique” [Marine Le Pen has not fundamentally altered the program of Frontist
thought: her version only updates its presentation and its vocabulary, not its ideological
foundation]. *°

Three other authors have conducted qualitative analyses. Gundogar (2013)
describes how JMLP used populist rhetoric, but came to represent outdated concerns and
policy solutions — such as communism and repatriation of immigrants — as France’s
contextual factors changed. MLP, then, in turn, utilized her political abilities along with
capitalizing on updated issues in order to rebrand the party. Mayer (2013) completed a
structured case study of JMLP and MLP. She argues that MLP capitalized on the
populist trend that was already underway during JMLP’s leadership. Williams (2011)
looked at both lateral and source factors behind recent FN success. She concludes that
JMLP and MLP are both charismatic leaders who used catch-all strategies; however,
while mistakes made by JMLP hindered the party, MLP does not have such baggage to
weigh her down.

Several other scholars have honed in on MLP’s rhetoric alone. Baider (2015)
looked at MLP’s rhetoric from 2011-2015. In particular, he looked at words that were
specifically used by the FN as well as looked at the context surrounding the use of
emotion words; he concluded that such words embodied a sense of
protectionism. Bastow (2018) argues that overall the Front National under MLP is
ideologically similar to that under JMLP’s leadership. The only difference is that MLP
has toned down controversial language and put more emphasis on the economy following

similar European populist movements. Goodliffe (2016) discusses the party’s reimaging

15 Alduy & Wahnich 2012, p. 116.
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of itself via dédiabolisation [de-demonization]. He notes MLP’s increased economic and
republican rhetoric while toning down radical rhetoric. Stockemer (2014) claims that the
National Front has always used a degree of populist rhetoric; MLP just strove to bring it
to the forefront. Mondon (2014) acknowledges that much of what has led to MLP’s
success was laid by her father. However, the crux to her rise was Sarkozy’s cooptation of
FN stances which allowed them to enter the mainstream. Since then, MLP has been able
to jump on the populist resurgence.

Overall, FN scholars note that JIMLP used xenophobic, exclusionist, and racist
rhetoric. Indeed, he appealed to conservative morality and harsh justice. On the other
side, MLP has toned down such language, instead focusing on her relatability to people
as well as appealing to their common sense. She sets herself up as the defender of French
sovereignty and values such as laicité [secularism] — that is the separation of religion
from the civic sphere. She openly accepts abortion, homosexuality, and civil
unions. Moreover, MLP appeals to the sense of exploitation among people by the
establishment, in particular criticizing the European Union, corporatism, and
globalization. However, both JMLP and MLP capitalized on crises, creating lists of
enemies — most prominent being immigrants — that they argue threatened French security
and identity. Based on my review of the literature, | have combined various scholarly
claims concerning the rhetoric used by MLP compared to JMLP as well as where they
overlap into a chart (see the Appendix, p. 69).

Clearly, there has been a rhetorical shift between JMLP and MLP, in particular
with regards to the perception that MLP uses populist rhetoric. However, there has been

no systematic analysis of this claim, merely observations. While Alduy and Wahnich
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(2015) conducted a comprehensive comparison of JIMLP and MLP, they did not
specifically analyze populist rhetoric and only included MLP’s rhetoric up to 2013. The
qualitative studies by Gundogar (2013), Mayer (2013), and Williams (2011) provide
insight into the reasons behind a populist rhetorical shift, but fail to quantitatively back
up their assumption that such a shift has occurred. Likewise, their research does not
include MLP’s more recent rhetoric. More contemporary analyses of MLP’s rhetoric
alone make pertinent observations; however, they lack structured analysis as well as fail
to provide solid comparison to JMLP. Ultimately, this gap merits a quantitative analysis
on the populist rhetoric of IMLP and MLP to establish first if a shift has occurred and
second if the shift hinged on a change in leadership or constitutes a linear trajectory.
From the literary debates, three broad camps emerge concerning the degree to
which JMLP used or did not use populist rhetoric as compared to MLP — that is the
semantic camp, the dédiabolisation camp, and the bandwagon camp. While these camps
overlap in many respects, | have divided them for a more thorough discussion. First, the
semantic camp claims that there has been no foundational change to MLP’s populist
rhetoric as compared to JMLP, merely updating. Next, the dédiabolisation camp argues
that there has been a concentrated effort by MLP to decrease controversial ideas
promoted by JMLP and increase discussion of more mainstream issues. Lastly, the
bandwagon camp implies that MLP has jumped on board with populist rhetoric
movement in order to better appeal to voters but hasn’t necessarily sought to deradicalize
its rhetoric. Moreover, several scholars add in the variables of xenophobic and economic
rhetoric, arguing that there has been a decrease in the former and an increase in the

latter. While the different FN scholars do not all directly address the question concerning
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populist, xenophobic, and economic rhetoric and whether there has been a change or not,
| have drawn on their articles to create three testable hypotheses.

For Hypothesis 1, the use of populist rhetoric by MLP compared to JMLP has
experienced either a) no change or b) an increase. Alduy & Wahnich, Mayer, Stochemer,
Williams argue there has been no change. This perspective is linked to semantic camp as
well as the dédiabolisation camp. Indeed, this stems from the idea that MLP uses similar
populist rhetoric as JIMLP but has sought to deradicalize the party by eliminating extreme
rhetoric and mainstreaming the party by focusing on economic rhetoric. Bastow,
Goodliffe, Gundogar, Mondon argue there has been an increase. This is founded on the
bandwagon camp which argues that MLP is trying to expand the party base and
consciously use the populist label.

For Hypothesis 2, the use of xenophobic rhetoric by MLP compared to JMLP has
experienced either a) no change or b) a decrease. According to Alduy & Wahnich, there
has been no change, merely word replacement. This falls into the semantic camp.
Bastow, Gundogar, Goodliffe, Mayer, Mondon, Stockemer, and Williams argue there has
been a decrease. This position originates in the dédiabolisation strategy of the party and
desire to become more mainstream.

For Hypothesis 3, the use of economic rhetoric by MLP compared to JMLP has
experienced either a) no change or b) an increase. Alduy & Wahnich, Bastow, Gundogar,
Goodliffe, Mayer, and Williams argue there has been an increase. For Alduy &
Wahnich, this stance comes from their quantitative analysis which found that MLP

referenced economic terms more than JMLP. For those in the dédiabolisation camp, it
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derives from MLP’s attempt to mainstream. Mondon and Stockemer do not specifically
comment on economic rhetoric.
| have organized these hypotheses in the Table 1 — Hypotheses:

Table 1 - Hypotheses

Hypothesis 1 Hypothesis 2 Hypothesis 3
Populist Rhetoric Xenophobic Rhetoric Economic Rhetoric
The use of populist rhetoric | The use of xenophobic The use of economic
by MLP compared to rhetoric by MLP compared | rhetoric by MLP compared
JMLP has experienced: to JMLP has experienced: | to JMLP has experienced:
H1a) No change H2a) No change H3a) No change
H1b) An increase H2b) A decrease H3b) An increase

For my research | test these three hypotheses by quantifying the populist rhetoric
as well as xenophobic and economic rhetoric used by JMLP and MLP in their campaign
speeches. To do this, | break each type of rhetoric into subcategories with lists of words
representative of each category. The quantitative data | obtain clarifies whether the use
of populist rhetoric by the FN is genuinely new or if the populist rhetoric stands out due
to the reduction in xenophobic rhetoric and the augmentation of economic
rhetoric. Overall, this is a needed analysis not only to settle scholarly debate, but also to
provide insight into the connection between the Front National’s success and use of
populist rhetoric. Moreover, my findings will be able to be applied to research on other

far right-wing populist leaders and their appeal.
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METHODOLOGY

In order to provide insight into the use of populist rhetoric under JMLP and MLP
as well as its potential increase under MLP along with a decrease in xenophobic rhetoric
and increase in economic rhetoric, | conducted an inductive mixed methods research
project using a dictionary-based analysis on all campaign speeches and a content-based
analysis on a random selection of campaign speeches. In comparison to the qualitative
work done by several other Front National scholars (Almeida 2013; Bastow 2018;
Goodliffe 2016; Gundogar 2013; Mayer 2013; Mondon 2014; Shields 2013 & 2014;
Stockemer 2014; Williams 2011), a dictionary-based analysis provided for systematic
review and tangible results on broader trends. A content-based analysis allowed me to
validate my qualitative results. | was able to take into account context, catch false
positives, as well as identify nuances other scholars have not yet addressed. These
methods enabled me to test the assertion as to whether MLP has increased the use of
populist rhetoric compared to JMLP and to lay the groundwork for future research on the
connection between the use of populist rhetoric and mainstream electoral acceptance.

In the research conducted by Alduy and Wahnich, they compiled and organized
the public speeches, editorials, radio, and TV interviews for both JIMLP and MLP from
1987-2013.1® For the purpose of my research, 1 used their list of the campaign speeches -
found under discours - from 2002, 2007, and 2012. For MLP’s 2017 campaign speeches,
| found them on the FN’s website - found under discours de Marine Le Pen. | define
campaign speech as verbal rhetoric in which a candidate discusses their platform

pertaining to the position they seek in an open forum in front of an electorate

16 The complete list can be found at https://decodingmarinelepen.stanford.edu/corpus.
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audience. First, this eliminates any written rhetoric. Second, it distinguishes different
types of possible speech, in particular that presented in a press conference to the media
and/or a one-on-one interview with a varied viewership. My definition of campaign
speech provides an isolated connection between the political leader and the potential
voter.

For each speech, | obtained videos and/or French transcriptions from the Front
National’s website!’ (now the Rassemblement National), Youtube, and an open access
public speech database compiled by the French Office of Legal and Administrative
Information®®. For the video speeches that did not have an accompanying transcription, |
transcribed them. There were three speeches for JMLP and four for MLP, for a total of
seven speeches, for which I was unable to find a video or a transcription. | excluded
these speeches from my analysis. | do not believe this exclusion contains systematic bias,
as they were completely random exclusions due merely to their lack of availability on the
internet. There were three speeches entitled voeux or voeux a la presse [press
conferences] — one from JMLP from 2002 and two from MLP from 2012 — listed under
discours on the decodingmarinelepen.com website. | excluded these from my analysis as
they are press greetings and do not fit my definition of campaign speech. From the
speeches | obtained from the Front National’s website, there were five speeches which |
excluded from my analysis. One was a video message, not a campaign speech. Two
were actually press conferences. One was a questions and answer in a closed meeting.
The last one was a speech given outside of France in Chad to the Chadian parliament. In

the end, for IMLP from 2001-2002, there is a total of 13 speeches. For JMLP from 2006-

17 See https://www.rassemblementnational.fr/.
18 See and http://www.vie-publigue.fr/.
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2007 there is a total of 27 speeches. For MLP from 2011-2012 there is a total of 23
speeches. For MLP from 2016-2017 there is a total of 37 speeches. In all, there is a total
100 speeches. For a list of all speeches organized by campaign, see the Appendix, p. 70-
78.

Before beginning my analysis of the campaign speeches, | ran two pilot tests to
lay the groundwork for my dictionary-based and content-based analyses. | removed the
speeches used for my pilot tests from the final sampling. For the first test I randomly
selected one speech from each campaign, for a total of four speeches.*® From each
speech, | compiled an n-gram dictionary of populist, xenophobic, and economic rhetoric.
Here n represents the total number, while gram represents words. Thus, my n-gram
dictionary constitutes one, two, three, etc. word sequences. In the end, the largest portion
of my dictionary n-grams were one word with the largest n-gram being three words.

When determining what word phrases were populist, | based my selections on
Mudde’s definition of populism — that is anti-elitism and anti-pluralism with an appeal to
the people. For anti-elite words, | selected words that represented political and elite
classes. For anti-pluralist words, | honed in on words that embody a unified people and
cultural protection. For appeals to the people words, | found words that represented
justified emotions and citizenry power. Examples of each category include words like
Bruxelles [Brussels] which is anti-elite because it is where the European Union

Headquarters are located, société francaise [French society] which falls under anti-

19 Speeches Used:

JMLP: 1) March 3, 2002, Lille, Discours de Lille Meeting and 2) November 12, 2006, Le Bourget,
Discours du Bourget.

MLP: 1) February 26, 2012, Val-de-Loire, Discours de Chateauroux and 2) April 9, 2017, Ajaccio,
Meeting de Marine Le Pen & Ajaccio.
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pluralism because of its idealization of a homogenous culture, and colére du peuple
[anger of the people] which is an appeal to the people through its assumption that
ordinary citizens are right in this feeling.

For xenophobic rhetoric, I created two categories: exclusionary populism and
overt xenophobia. For exclusionary populism, I chose words that aimed to prevent
groups from 1) receiving state benefits, 2) engaging in the democratic process, and 3)
being considered part of “the people”. This encompassed exclusionary measures such as
barriére [barrier]. For overt xenophobia, | selected words that embodied a negative
reference to other ethnic identities, at times inciting fear, hatred, and hostility, with a
belief that people have an inherent right to live separately from these other ethnicities.
This included ethnic words like beur [a child of North African immigrants] as well as
inciting words like invasion [invasion]. For both my populist and xenophobic rhetoric
words, | also utilized Alduy’s (2017) breakdown of words used by major French
politicians, in particular the chapter on MLP?, in her most recent book just prior to the
French 2017 presidential elections.

For economic rhetoric, | split into two categories: general economy and right-
wing populist economic. For the general economy, | selected words like chémage
[unemployment] as well as used the economic word dictionary already created by Alduy
and Wahnich (2015)?* in their analysis. For the right-wing populist economic category, |
chose words that encompassed anti-global sentiments - such as mondialism sauvage
[unbridled globalism] - and protectionist perspectives - like patriotisme économique

[economic patriotism].

20 See Alduy 2017, p. 115-162.
21 See Alduy & Wahnich 2015, p. 34-41.
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When necessary, | stemmed certain words - that is remove the word end to reduce
it to its base root - in order to streamline searchability. As | went through the speeches, |
adjusted my dictionary by removing outliers and overly general words so as to hone in on
the desired speech to measure (Grimmer & Stewart 2013). In order to cross check and
increase the robustness of my dictionary, | also used the programmes des candidats & la
présidentielles [candidate pl